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Voices for Change (V4C) is a four year transformational
change programme, tackling underlying systemic and
structural causes of gender inequality and exclusion of
adolescent girls and women (AGW) in Nigeria.

VAC works with local partners to implement
programmes that:

Help adolescent girls and women to be in control of
their lives

Change perceptions and stereotypes about gender
roles through the promotion of new social norms

Strengthen gender-related legislation and women'’s
political participation

Form new partnerships with men’s organisations,
and with fraditional and faith-based institutions to
reinforce changes in societal attitudes towards
adolescent girls and women. The ultimate goal is
that adolescent girls and women get improved
access to health, education, justice, and economic
and political opportunities.
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Key Terms and
Definitions

In this report the terms
below are defined as
follows:

Design effect: the ratio
of the actual variance,
under the sampling
method actually used, to
the variance computed
under the assumption of
simple random sampling.

Empirical expectations
(first order): what an
individual thinks others do.

Empirical expectations
(second order): what an
individual thinks others
expect him or her to do.

Household decision-
making: choices made
about various aspects of
family life, including how
much of the household
income should be spent,
and on what, whether to
have children, and how
fo raise children.

Knowledge, Attitudes and
Practices (KAP) ‘4’ Matrix:
a 2x2 grid that plots where
a given percent of the
population stands on the
social norms confinuum of
change (where attitudes
or practices may change
first). Each cell shows
what percentage of

the population reports
that corresponding
combination of old/new
aftitudes and practices.

Likert scale: a choice of
four to five pre-coded
responses which allows an
individual respondent to
express how much s/he
agrees or disagrees with
a particular statement.

It is the most widely used
approach to scaling
responses in survey
research which allows
for ascribing quantitative
value to data, fo make

it amenable to statistical
analysis.

New practice: behaviours
which Voices for Change
seeks to promote and
make more common.
Core examples include:
increased decision-
making by women at
the household level; a
reduction in violence
against women; and
women seeking — and
being supported in
seeking — leadership

at the local, state and
federal levels.



Old practice: existing behaviours which
Voices for Change seeks to shift because of
their negative effects on women and girls.
Core examples include: restricted decision-
making by women at the household level;
committing physical violence against
women; and women not seeking — or being
supported in seeking — leadership af the
local, state and federal levels.

Normative expectations (first order): what
an individual thinks others should do.

Normative expectations (second order):
what behaviour an individual thinks others
approve of (particularly relative to the
individual's own behaviour).

Violence against women and girls (VAWG):
physical acts of violence such as being
slapped, pushed, hit, kicked, whipped, or
threatened with a weapon such as a gun or
a knife.

Plurdlistic ignorance: when many privately
do not approve of an existing social norm
but comply because they wrongly believe
the maijority of others do accept it (Prentice
and Miller 1993).

Reference group: others whose opinions are
relevant to one’s decision about how to act
and what o believe.

Social desirability bias: inaccuracy in
survey results due to respondents providing
the answer they think enumerators want
to hear, rather than the most accurate

response.

Social norms: behavioural rule to which
individuals prefer to conform, conditional
on their expectation that 1) most people in
their relevant network conform to it and 2)
most people believe they should conform
to it. Social norms are held in place by the
expectation of positive social rewards for
compliance or negative social sanctions for
deviant behaviour.

Tipping point: the moment at which a
social norm can rapidly change from an
old to a new practice. This usually happens
when widespread desire for approval from
key influencers and others drives rapid
behaviour change.

Target behaviour: old practice that this
programme seeks to change: violence
against women and girls, nonparticipation
of women in household decision-making,
and nonparficipation of women in
leadership.
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Executive
Summary

Voices for Change (V4C) is an ambitious, multi-
pronged initiative promoting the empowerment of
and respect for women at multiple levels of Nigerian
society. Programming is focused in four Nigerian states
(Enugu, Kaduna, Kano, and Lagos) and uses mass
communication (such as radio programmes), targeted
outreaches, coordination with key influencers, and
legislative change to shift young people’s attitudes and
behaviours about girls and women. V4C has identified
three key behaviours which it specifically seeks to
change:

I The role of women in household decision-making

I The prevalence of violence against women and
girls (VAWG)

[ The prevalence of women standing for leadership
positions

The Attitudes, Practice, and Social Norms survey
presented here was commissioned as the baseline
study for a three-wave panel survey. The study also
includes measures of young people’s expectations
about what behaviours and afttitudes are common in
their communities. This data enables the identification
of social norms and will allow measurement of how
these change over time. Overall, the panel study

will evaluate V4C's effectiveness in reaching its
programme godls.

This study is unique in that it is one of the first
population-representative quantitative studies to
identify social norms and track changes in these norms
over time. Although the primary objective of this panel
survey is to measure how attitudes and practices
among respondents change over time, the baseline



survey itself provides rich data on existing
beliefs, practices, and social norms.

A key element of this report is to understand
whether social norms play a significant

role in determining behaviour in V4C's

focal programme areas. Findings from

this baseline study will enable V4C and its
implementing partners to plan and conduct
interventions better tailored to the current
aftitudes of Nigerian youth, as well as fo
identify the common patterns of influence
which they experience.

Study design

This report is based on a multi-year panel
survey monitoring the efficacy of V4C
programming, particularly social marketing
which targets norms related to gender
violence and women'’s empowerment.
The baseline survey was concluded in
June 2015. A total of 2,397 men and 2,401
women aged between 16 and 25 were
interviewed, providing significant data
on knowledge, attitudes, and practices
in key V4C areas. Respondents formed a
representative sample of young people
in the four Nigerian states where V4C
interventions are implemented - Enugu,
Kaduna, Kano and Lagos.

Quantitative data was supplemented
with qualitative data from 48 focus groups
and interviews with key influencers such
as religious and traditional leaders. This
qualitative information unpacks the trends

found in the survey, exploring how and
why target behaviours persist, what types
of people most strongly influence Nigerian
youth, and what strategies may be most
effective to catalyse further change.
These focus groups will be tracked over
fime to further understand how and why
behaviours, attitudes, and norms may be
changing.

Report contents

This report is organised in four sections. First,
it presents an overview of social norms
theory. V4C has devised an innovative
approach called the KAP "4’ Matrix, which
maps social norms change onto a more
conventional theory of change framework.
This allows evaluators to assess the potential
for a fipping point in collective behaviour,
as well as whether social norms are
changing over fime.

Secondly, the report presents an overview
of the demographic characteristics of

the sample. This allows readers to better
understand V4C'’s target population (youth
ages 16-25).

The heart of the report is devoted to
understanding the baseline prevalence

of V4C'’s key behaviours among Nigerian
youth (absence of VAWG, household
decision-making by women, and women
standing for/holding leadership positions).
For each behaviour, the report first explores
whether data indicates the presence



of a social norm. Then, analysis turns to
attitudes and behaviours at the individual
level. The KAP "4’ Matrix is used to identify
what percentage of the target population
is currently located at which stage of
change. This provides a baseline from which
to evaluate future programming, and it

also identifies the level of incongruence
between personal attitude and behaviour -
indicating the potential for tipping points in
behaviour among Nigerian youth.

The main report concludes with a summary
of programming implications, with an eye
tfowards informing and strengthening future
V4C programmes.

The report also includes significant
appendices which provide more detailed
information on social norms theory and

the survey design. These appendices

are designed to be as fransparent as
possible so that other social norms-oriented
development initiatives can apply and
build upon the innovations presented in this
report.

Main findings

A detailed summary of report findings is
presented in Section 3, preceding the
discussion of each target behaviour.
Overall, the study finds that social norms do
not uniformly affect youth behaviour for all
three V4C programmatic areas. In some
cases, attitude, practice, and social norm
dynamics appear to be consistent across

the four target states (Enugu, Kaduna, Kano
and Lagos); in other cases — particularly
women in leadership - there appear to be
significant differences between northern
and southern regions of Nigeria. These
findings have significant implications for
future V4C programming.

According to the study, more than 20% of
young women experienced violence in
their household in the month preceding our
survey. Yet, public disapproval of VAWG

is already strong (nearly universal), which
suggests that VAWG does not follow the
conventional pattern of social norms. The
private nature of VAWG likely contributes to
the disconnect between public atfitudes
and private practice. Furthermore, while
condemnation of VAWG is widespread,
further probing shows that both men and
women still may justify and/or rationalise
VAWG in certain situations. The main
implication, then, is programming which
focuses on communicating the harms

of VAWG would be redundant given the
widespread knowledge and agreement
within the population. More successful
programming could include more targeted
information campaigns promoting zero-
tolerance for VAWG (dispelling beliefs that it
is sometimes justifiable), as well as creating
community networks that can more
effectively tfranslate social disapproval of
VAWG into targeted sanctions of men who
continue the practice.



In terms of women'’s role in household
decision-making, many young people
appear to be at the earliest stage of
change (pre-knowledge). Women currently
play a limited role in household decision-
making, and this is both expected and
accepted across ages and for both
genders. The uniformity of expectations in
behaviour makes it difficult to conclusively
determine whether and to what extent

a social norm exists. However, like VAWG,
the private nature of household decision-
making suggests that public knowledge
and sanctioning would likely have limited
effect in shaping private household
dynamics. Qualitative results indicate
distinct spheres of influence for men and
women with men still being considered
the household head - often for religious or
traditional reasons. The report identifies a
significant opportunity for V4C to expand
awareness of the benefits of having women
play greater decision-making roles in the
home.

Of V4C's three focal areas, women in local
leadership exhibits characteristics most
indicative of a social norm. It is a public
behaviour with defined expectations of
social sanctions. The study finds that both
young men and young women desire to
be more active in local leadership than
they currently are. It appears likely that
the expected disapproval from older
adults plays an important role in reducing
the number of women who stand for

leadership positions. Qualitative data
highlight a number of common perceptions
about women's ability to lead and make
decisions under pressure which justify the
current low level of women in leadership
positions. Given the desire among young
women to be more active in leadership,

it appears that this behaviour has the
potential for reaching a tipping point. If
key influencers such as parents and elders
can be persuaded of the merits of having
female leaders, a substantial number of
young women say that they are ready and
interested to fill these roles.



Section 1:
Introduction, Theory
and Methods

This section provides
background theory on
social norms and why
social norms are critical to
consider in V4C work.



1. According to the
World Economic
Forum'’s Global Gender
Gap Index 2013,
Nigeria ranks 106 on a
list of 136 countries

2. United Nations
Statistics Division
https://data.un.org/
CountryProfile.aspx
2crName=NIGERIA2013

3. WeChange is the
option adopted in
the Business Case for
the V4C programme.
It aims to work with

a broader range of
partners to harness
wider momentum of
change for the rights
of girls and women by
working with boys and
men, key influencers,
social movements and
on relevant laws.
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It clarifies how scholars — and consequently
the VAC programme — have adapted the
conventional theory of change to measure
progress in processes that involve social norms.

This section provides background
theory on social norms and why social
norms are critical fo consider in V4C
work. It clarifies how scholars — and
consequently the V4C programme

— have adapted the conventional
theory of change to measure progress
in processes that involve social norms.
Overall, this section reviews how

the conventional theory of change
franslates info an assessment of
respondents’ knowledge, aftitudes,
and practices — and an assessment
that accounts for the effects of social
norms. This assessment framework,
developed by the V4C programme, is a
theoretically novel confribution called
the KAP "4’ Matrix.

1.1 Introduction

V4C is an innovative and ambitious
project that breaks new ground by
using both fraditional and new media
to reach its audience and lay the
foundation for change in the social
norms governing gender relations in
Nigeria. The project’s focus on girls and
young women is driven by the dismal
gender equality figures in Nigeria'

and the fact that at least 44%? of the
population is under 15. The design of
the project is based on the WeChange®
principle — the understanding that
individual aftitudes and behaviour won't
change until a critical mass of people

within society change.
Hence, V4C is working to:

1. Empower girls and women

VAC aims to increase the self-esteem

of 20,000 girls and women aged 16-

25 in post-secondary education. This
group has the potential to change

not only their own lives but also to
influence those around them, and to
create a society-wide momentum and
a pathway for change that will, in time,
bring benefits to other vulnerable girls
and women. To address this, V4C has
established virtual and physical forums
for networking and support where young
women can discuss issues that matter to
them, such as healthy relationships and
future careers. It is expected that young
women will feel a sense of community,
share skills and ideas with one another,
and in turn build their confidence.

2. Transform societal views

V4C is working with 12,000 boys and
men to try to fransform attitudes.
Activities include establishing spaces
where boys and men can safely explore
and challenge deeply held beliefs that
are harmful to girls and women. V4C is
also targeting fraditional and religious
leaders (including female leaders),

the wives of male leaders, and media
personalities. These people are seen

as role models and will be supported
to speak out in various forms of mediaq,
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promoting positive behaviour and norms
for society to adopt.

3. Law change

V4C wants to see that the right laws are
in place to support gender equality,
and that central and local government
budgets better respond to women's
needs. V4C activities seek to make
changes in three areas:

I The law - Only four of Nigeria's 36
states currently have laws against
domestic violence. V4C is supporting
advocacy to secure two new bills at
the federal level and in target states.
One is dealing with violence against
women and the other focuses on
equal opportunities.

I The budget - In parallel to the
above, V4C will support advocacy
for securing a stronger gender focus
in budgets and projects in target
states.

I Changing the rules within political
parties — V4C is encouraging
political parties to become more
representative and is providing
support to women to participate
more actively in party politics.

The expected results of the V4C
programme have been outlined in a
LogFrame, and relevant monitoring and
evaluation arrangements have been
set out fo enable reporting against the
LogFrame and its milestones. For the
top levels of the LogFrame, data will be
sourced from official national sources;
and at the Outcome and Output levels
V4C'’s own primary data sets will be

the main sources. The latter includes
surveys on the knowledge, aftitudes
and behaviours of target populations,
including a multi-year panel survey,
and multiple waves of focus groups. It
is hoped this will enable the monitoring
and evaluation of the efficacy of

VAC programming, particularly its

radio dramas.

The main goals of the first survey wave
— conducted between December 2014
and June 2015 - were:

I To provide a baseline from which o
monitor changes in gender-related
attitudes and behaviours among
Nigerian youth over the next three
years, and

I To evaluate the role of V4C in
catalysing these changes.

The survey included many questions
probing respondents’ knowledge,
attitudes, and practices (KAP) and social
norms in the three V4C focal areas
(household decision-making, gender-
based violence, and leadership). Results
from this baseline survey, presented
below, enabled V4C to estimate what
percentage of Nigerian youth are at
different stages of the continuum of
change, as well as how many youth will
need to demonstrate changes in KAP
given VAC targets.

The baseline survey also offers a wealth
of insights into how respondents’ friends,
family, and other key influencers may
play a role in perpetuating, or shifting,
behaviour. Globally, this survey is one

of the first fo attempt to measure

the presence of social norms in a
population-representative quantitative
study. Findings demonstrate that

social norms and the perception of
others shape different gender-related
practices through different mechanisms
and to different extents. Qualitative
results from the focus group discussions
and interviews with key influencers
compliment quantitative survey data.
They clarify causal mechanisms driving
the behaviours and attitudes observed
in the statistically representative survey.
Qualitative data also provides additional
insights intfo the most effective strategies
for catalysing social change.
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Identifying when and how social
dynamics influence KAP will enable V4C
to more effectively design programming
content and strategy. This report is
designed not only to inform internall
V4C programming, but also to act as

a reference for other change initiatives
seeking to incorporate a social norms
dimension into their work. In the body
of this report as well as the appendices,
VAC provides detailed reporting

of its qualitative and quantitative
methodologies. The report’s analysis of
baseline data using social norms theory
seeks to provide a useful example

of social norms research for other
organisations.

This report begins with an overview of
the V4C's programme and its underlying
theories of change and social norms;
followed by sampling methodology,
survey logic, and analytical strategy.
We present baseline KAP data as well
as an assessment of the extent fo which
social norms determine behaviour
related to household decision-making,
gender-based violence, and women's
participation in leadership positions.
The report concludes by discussing
implications for VAC strategy based on
the baseline survey's findings.

1.2 Theory

1.2.1 Background

The survey enables us to assess two key
dimensions of the V4C programme:

1) how many individuals are meeting
the KAP benchmarks set to measure
programme success, and 2) whether
social norms are a significant factor in
perpetuating a behavioural regularity.
Point 1 allows us fo monitor how many
people are affected by V4C during the
course of the programme, while point 2
enables us to evaluate what outreach
strategies are likely to be most effective
given our assessment of regional norms.

1.2.2 Social Norms

A social norms-based approach to
development recognises that individuals
are not isolated — nor are their actions
and opinions isolated - from the people
that surround them. Decisions about
what to believe and how to behave

are not made in a vacuum, but rather
one's perception of prevailing attitudes
and practices can have a strong
influence on how that person chooses
to act. This means that to be effective,
development projects often have strong
incentives to properly identify where
social norms exist, and how perceptions
of acceptable behaviour may
strengthen or impede a given initiative.

Therefore, the development community
has increasingly sought fo understand
where social norms exist and how social
norms influence programme success.
This section provides a brief overview of
social norms theory; additional theory

is available in Appendix A. Subsequent
sections build on these theories to
develop a framework for identifying
social norms and evaluating their
change over time.



Figure 1.1:
Social norms
framework
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Figure 1.1: Social Norms Framework
What Self Believes About:

Self Others 1st Order Others 2nd Order
Empirical | A: What |l do B: What others do C: What others think
| do
Normative | D: What | think | should | E: What | think others F: What others think
do should do | should do

Social norms are different from individual
aftitudes, beliefs or opinions in that one’s
actions conform to what one perceives
to be expected behaviour, particularly
by those people whose opinion matters
most. These opinion influencers are
called the reference group - the people
whose opinion generally matters most
when individuals decide how to act and
what values they should hold.

Furthermore, social norms are held in
place by a combination of positive and
negative sanctions (or the expectation
that these sanctions will occur). For
example, individuals may conform

to a social norm because they seek
approval from their reference group,

or because they fear disapproval from
the same group should they deviate
from this norm. Examples of social norms
currently targeted by the international
development community include
female genital mutilation or child
marriage.

It is worth noting that the same
behaviour may represent a social norm
in some places, while in other places it
may simply be a prevailing behaviour
resulting from personal decision-making
(“behavioural regularity”). Without
in-depth analysis it may be difficult to
distinguish which common behaviours
are driven by social norms — a distinction
which is critical for the successful
design and implementation of some
development initiatives.

Much of this report is devoted to this
process of identifying where and when
an individuals' behaviour is determined
by their expectations of the beliefs and
behaviours of those around them. This
report also explores whether violence
against women and girls (VAWG),
women’s role in household decision-
making, and women's participation in
local leadership constitute social norms
in Nigeria.

Social norms theory distinguishes
between two types of expectations,
both of which are important when
seeking to properly measure social
norms or social norms change (see
Figure 1.1). Empirical expectations
reflect what one expects others to

do. Normative expectations involve
expectations about what others should
do. Additionally, social norms theory
considers both first and second-order
expectations. First-order expectations
are the expectations that an individual
has for others, while second order
expectations are what that individual
thinks those other people expect of him
or her.

Overall, social norms are defined as
behavioural rules to which individuals
prefer to conform, conditional on their
expectation that 1) most people in their
relevant network conform, and 2) most
people believe they should conform
(Bicchieri 2006). Social norms are held
in place by the expectations of positive
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social sanctions for compliance or
negative social sanctions for deviant
behaviour (Mackie et al. 2012).

Social norms are difficult to change
through messaging or outreach that
targets individuals without considering
their social networks. Even if specific
individuals change their aftitudes,
they may not change their behaviour
because they anticipate disapproval
or negative sanctioning applied to
those who do not conform to the
norm. Negative sanctioning can be
more subtle than outright punishment,
including loss of respect in the
community or exclusion from significant
events or institutions (Desai 2014).

Instead, to shift social norms a society-
wide approach is required. Beyond
targeting simply those who are affected
by harmful norms — adolescent girls

and women in the case of VAWG —
programming must also reach out to
those who maintain and support these
norms. For this programme, such groups
include men and boys, religious and
traditional leaders, and older women.
These groups are called reference
groups because it is their behaviour,
opinions, and others’ expectations
about what behaviours this group
considers acceptable that shape
social norms.

1.2.3 Adapting Social Norms Theory
to V4C Context

The social norms approach adopted by
VAC has its origins in the DFID Strategic
Vision for Girls and Women (Desai 2014).
The Vision "aims to unlock the potential
of women and girls, to stop poverty
before it starts. It empowers girls and
women, enabling them to have voice,
choice and control.”

The four pillars of the DFID gender
strategy* are:

1. Completion of primary and
secondary education

2. Economic empowerment
3. Ability to live free from violence

4. Universal sexual and reproductive
health and rights.

These are viewed as “game changing”
outcomes which are critical to
empowering women and girls. To
achieve this, an "enabling environment”
that unlocks girls’ and women's
potential is also required, defined as one
which:

1. Drives social fransformation and shifts
discriminatory norms and institutions
that lock girls and women out of
progress, including any form of
violence

2. Strengthens effective social, political
and economic institutions that work
for girls and women, including the
most vulnerable. Engaging boys and
men as active citizens for gender
equality

3. Promotes girls and women as
leaders in politics and public life,
and as active citizens with a voice in
society.
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A key component of social norms is the
fear of disapproval from others and

the desire for their approval. When
deviation from a common practice is
broadly disapproved of, the existence
of a social norm can increase resistance
to changing certain discriminatory
behaviours. Commonly cited examples
include delaying marriage in the
community where early child marriage
is common, or refusing to cut one’s
daughter in a community where female
genital cutting is prevalent.

However, through observation alone,

it can be difficult to distinguish social
norms from other patterns of behaviour
common among a group of people. For
example, a certain group of individuals
may practice a behaviour out of
convenience, or because they have
never really considered alternative
practices. For this reason, deeper inquiry
is offen needed to determine what role
social norms play in driving patterns of
behaviour.

Even though many behaviours may be
determined in part — if not completely
— by social forces, most large-scale
programme evaluations focus solely
on measuring individual attitudes and
behaviours. This report breaks new
ground by incorporating questions
grounded in social norms theory, as
well as qualitative focus group data.
Using information of this kind, analysts
can defermine the extent fo which

a social norm may be present for a
target behaviour, and the possibility of
reaching a collective tipping point in
group behaviour.

1.2.4 VAC'’s Targeted Practices

VAC has identified three negative
behaviours that impact hugely on the
enabling environment for girls and
women in Nigeria. The issues targeted for
change by V4C are:

1. Violence against women and girls
(VAWG)

2. Non-acceptability of girls and
women as local leaders

3. Non/limited involvement of girls
and women in household decision
making.

These issues were chosen on the basis

of their relevance to V4C's core target
audience (girls and women aged 16-25),
the likelihood of changing discriminatory
practices within the programme lifetime,
and the importance of these issues to
creating a better enabling environment.

The rationale for the choice of this
group was:

1. This audience is more likely to be
open to change and V4C is more
likely fo see results;

2. This audience, particularly the
educated youth, are likely to
become the future leaders of
Nigeria, taking up positions in
business, politics and civil society;

3. Youth are potentially more wiling
to challenge discriminatory social
norms and construct more positive
norms in the future.

V4C'’s approach is based on the insight
that a society-wide response is required,
working at the individual, community,
and social-structural levels. Through
interventions at all three levels, V4C
believes that social change can be
prompted, sustained and accelerated
more effectively than by working on one
level alone.
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1. At the individual level, V4C works
with adolescent women and girls
to provide them with the skills,
knowledge and confidence to
challenge discriminatory social
norms and create change in their
colleges, homes, workplaces and
communities;

2. At the community level, V4C works
with men and boys, religious and
fraditional leaders, and networks of
women and girls to create a critical
mass of support for gender equality,
accelerating change and shifting
negative norms;

3. At the social-structural level, V4C

works to change discriminatory laws,

create better policies, and direct
assets towards women and girls,
sending a message about changed
social norms through media, as well
as political and legal structures.

The programme includes a strong
social marketing element, including
the broadcast of radio dramas that
highlight the value of new practices
that empower women. V4C uses
behaviour change communications
to shift atfitudes in the wider society,
and to inform citizens that others have
changed their atftitude (Desai 2014).

1.2.5 Theory of Change

Appendix A.2-3 outlines the Theory
of Change adopted by V4C and
used as the basis for the social norms
measurement.

At the outset, V4C programme
implementers did not know to what
extent the three behaviours targeted
by V4C were driven by individual
afttitudes or by social norms. The analysis
in the following sub-sections provides a
framework for assessing the extent to
which social norms affect behaviour in
key V4C areas.

In brief, V4C has identified two pathways
by which individuals can shift from the
old practice’s social norm to create

a new social norm. First, individuals
acquire information both about the

new practice and about how many
people around them approve of the
practice. Then, individuals either change
their personal attitude to approve of

the new practice followed by a similar
change in behaviour, or their behaviour
changes first followed by gradual
increased support for the new practice.
This latter pathway (called reluctant
abandonment) is unique o social norms
because it relies on one’s desire for
approval to change behaviour, even
when an individual may not personally
agree with the new practice.

Adoption of new ideas about gender
equality is not a one-off decision like
buying a mobile phone or a new

dress. Rather, it involves receiving

new information, considering the
arguments for and against change,
public debate and discussion, a shift in
attitudes, and a decision as fo change
fo the new norm. V4C's monitoring

and evaluation strategy is based on
fracking movement along a continuum
of attitude and behaviour change, and
communications will be designed o
target different stages in the change
process. The more contacts an individual
has with the V4C programme and
messages — and the more contact that
person's reference group also has with
V4C programming — the more likely he
or she is to progress along the pathway
fo change (Desai 2014).
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Figure 1.2: Figure 1.2: Correlation of expectations with behavioural regularities
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1.3 Measurement of Group
Norms and Individual
Practices

1.3.1 Quantitative Measurement of
Social Norms

Identifying the existence of a social norm
—as well as its strength and potential

for change -requires a combination of
quantitative and qualitative methods.
Survey data provides a representative
snapshot of the population as a whole,
while focus groups and interviews serve
the purpose of more tightly identifying
why the practice is or is not approved
of, and potential mechanisms that may
facilitate change. Methods used to
collect quantitative and qualitative data
for this study are described in Appendix
B.1 and Appendix B.2 respectively.

As illustrated in Figure 1.1 (Section

1.2.2), there are six key questions which
are used to identify the presence

and pervasiveness of a social norm.
Importantly, two of these questions
(“What I do” and “What | think | should
do”) are also essential for measuring the
prevalence of personal attitudes and
behaviour — critical for KAP analysis, as
discussed in the following section (1.3.2).

Figure 1.2 illustrates how conventional
survey measures differ from the
strategies designed to identify social
norms. Typically, surveys ask what
respondents do and what behaviours
they approve of. However, social norms
hinge on expectations about others —
the criteria circled in green.

The second and sixth cells in Figure

1.2 are the most critical (respondents’
perceptions of “what others do” and
“what others think | should do”) (Mackie
et al. 2012). A stable social norm exists

if there is an expectation that others
practice a behaviour, and there is
widespread perception that others, on
average, approve of the behaviour

(and disapprove of non-conformity).

Appendix A.4 elaborates on the
typology V4C uses to translate sociall
norms theory into survey questions, and
how to use the results to identify the
existence of social norms. The section
also discusses how survey results can
indicate potential fipping points — prime
opportunities for catalysing widespread
adoption of the new behaviour.

See Figure 1.2: Correlation of
expectations with behavioural
regularities

It is important to highlight that in some
cases analysis may indicate that a
social norm does not exist. The illustration
above also demonstrates how different
combinations of expectations correlate
with different behavioural regularities.
Hence, it is particularly important to
assess whether social norms appear

to be a factor in driving targeted
behaviours, as different types of
behavioural regularities may warrant
different types of intervention.

See 1.3.2 Measuring Individual Change:
The KAP ‘4" Matrix

Measurement of individual-level change
leverages the two questions in the
social norms schema (see Figure 1.2)
which assess personal attitudes and
behaviours (“What | do” and “What |
think | should do”). As explored in Annex
A.2, personal change from old attfitudes
and beliefs to new attitudes and beliefs
can be plotted in a 2x2 matrix. Each cell
represents a different combination of
old/new aftitude and old/new practice.
This reflects the two possible pathways
of change: aftitudes changing first, or
behaviour changing first.

For the purposes of evaluation, V4C
has distilled these two pathways of
individual-level change into the KAP
‘4’ Matrix (see Figure 1.3). In the survey,
respondents were asked to report
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on their engagement in new/old
behaviours as well as whether they hold
new/old aftitudes about the practice

in question (violence against girls and
women, for example, or a woman
participating in household decision-
making).

See Figure 1.3: KAP ‘4’ Matrix

Based on survey responses, each
individual is placed in one of the four
matrix cells. By plotting the percentage
of individuals in each cell of this matrix,

it becomes possible to evaluate how

far along the continuum of change the
overall population is, and along which of
the two pathways (attitude or behaviour
changing first). Specifically, aggregate
data is used to estimate what percent
of the target population is currently
situated in each cell (representing each
stage of change). This visualisation of
individuals’ current atfitudes and actions
helps benchmark progress towards

the goal of willing (and sustainable)
abandonment of the old practice.

In the aggregate, responses give us an
indication of which pathway of change
is likely to be more common (change
in attitude first, or change in behaviour
before attitude). Baseline data also
provides us with initial measurements
from which to assess how much
progress has been made in future
survey waves toward the achievement
of a stable equilibrium where most of
the population both approves of and
practices the new behaviour.

If the majority of respondents self-
report practicing the old behaviour
and subscribing to the old aftitude, this
suggests that education and raising
awareness about the benefits of the
new practice could be particularly
successful.

If, however, a large percentage of
respondents are categorised in the
lower left quadrant (new attitude/old

practice), widespread education about
the benefits of the new behaviour is
likely to be redundant. In these cases,
the norm is at a tipping point. Resources
would be better used to generate
widespread awareness about the depth
and breadth of public support for the
new behaviour, as well as to potentially
model this new behaviour by key
influencers. This can be accomplished,
for example, through public campaigns
that raise awareness and spread
common knowledge about how many
people support the new practice.

A similar analysis also can be conducted
on first order expectations (what
respondents think others do and

think). This illustrates where Nigerians
themselves perceive the people

around them to be on the continuum

of change. An analysis of second order
expectations illustrates what Nigerian
youth think others expect of their own
behaviour and opinions.

1.3.3 Key Social Norms and Survey
Questions

This section provides a more detailed
description of the actual questions used
to measure attitudes, practices, and
social norms in each of the three target
behaviours. In many cases, response
options measured behaviour frequency
and/or belief intensity. This data will
allow us to tfrack more nuanced
changes in attitude and behaviour
levels. However, for the purpose of
analysis, the majority of these scaled
results were subsequently translated into
binary values (0/1). This process is also
described below.

Violence against women and girls

Key questions used in the analysis

are listed below, along with their
corresponding letter in the social norms
matrix (Section 1.2.2 and Appendix A).
Questions A and B were used in the
attitude and practice analysis, while
the full set of questions was used in
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the social norms analysis. Respondents
were also asked whose opinion they
care about most when decisding how
to act towards women. Their responses
(“parents”, “spouse”, “peers”, etc.) were
used to replace the bracketed text in
Questions C and F.

A. For women: How often in the last
month did a man hit or slap you?
[often/sometimes/rarely/never]

A. For men: How often in the last
month did you hit or slap a
woman you know? [often/
sometimes/rarely/never]

B. In other families around here,
how often does a man hit or slap
a woman in a month? [often/
sometimes/rarely/never]

C. How much would [people who
matter o the respondent] guess
that a man in your family hits or
slaps a woman?2

D+E. Sometimes a husband is annoyed
or angered by the things his

wife does. Would you approve
or disapprove if a husband hit

or beat his wife in the following
sifuationse [goes out without
telling him; neglects the children;
argues with him; refuses to have

sex; doesn’'t cook food properly.]

F. How much would [people
who matter to the respondent]
approve or disapprove if a man
in your family hit or slapped a
woman?

Personal VAWG behaviour is measured
differently for men and women in this
study, with men stating how often they
hit a woman in their household in the last
month, and women stating how often
they personally were hit by a man in
their household the last month. All other
meftrics are measured in the same way
for men and women.

To calculate percentages of the
population experiencing or committing
violence against women in the
household, survey responses collected
on a four-point scale were subsequently
converted into a binary measure of
VAWG occurrence. “Never” was coded
as zero, while “rarely”, “sometimes”,
and “often” were coded as one.

This classification of “rarely” was put
alongside “sometimes” and “often”
because the timeframe specifically
given in the question was “in the last
month” — behaviours that are occurring
even infrequently but within the month
fime period are considered frequent
enough to indicate that the behaviour
continues to be practiced fairly
regularly.

Wording of the VAWG behaviours was
drawn from language in the 2013
Nigeria DHS survey. However, the four-
point frequency scale used to measure
responses in the V4C study differs from
the DHS, which offers strictly binary
yes/no response choices to VAWG
questions. The frequency of VAWG
measured in V4C'’s study is significantly
higher than that reported in the 2013
Nigeria DHS data, and it appears that
inclusion of the “rarely” option captures
greater prevalence of the behaviour.
Recoding of the data such that “rarely”
was equated with an absence of the
behaviour results in a decline in reported
rates of VAWG by up to 30 percent.

The importance of a “rarely” option

in capturing ongoing VAWG suggests
two insights: firstly, it is possible that
many respondents, both men and
women, think about occasional VAWG
as being a different phenomenon from
more frequent VAWG. It appears that
occasional hitting of women in the
household is considered acceptable,
rather than respondents holding

a zero-tolerance atfitude toward
VAWG. Additionally, then, this data
suggests that the DHS data may be
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underreporting the percentage of
women affected by domestic violence,
since respondents dismiss infrequent
behaviours as not being memorable

or of sufficient magnitude to qualify

as a "yes” response when asked if the
behaviour occurs.

Personal approval or disapproval of
VAWG (Question D) is operationalised
as a binary measure of whether
respondents stated that a man was
justified in hitting a woman in one of

the following five scenarios (replicating
DHS language): 1) she goes out without
telling him, 2) she neglects the children,
3) she argues with him, 4) she refuses to
have sex with him, and/or 5) she doesn’t
cook food properly. This same value is
also used to indicate respondents’ first-
order normative expectations (Question
E) — whether respondents approve or
disapprove of men hitting women and
their households under one of these five
circumstances.

Women in household decision making

Key questions used in the analysis

are listed below, along with their
corresponding lefter in the social norms
matrix (Section 1.2.2 and Appendix

A). Questions A and B are used in the
aftitude and practice analysis, while the
full set of questions are used in the social
norms analysis.

Each gquestion was asked regarding

six different types of decisions (major
household purchases, purchasing
daily household needs, what to do
with the man’s earnings, what to do
with the woman's earnings, when to
have sexual relations, and how many
children to have). Response options
were on a four-point scale: none,

little, some, a lot. Average responses
were calculated across the five areas.
Again, respondents were asked whose
opinion they care about most when
decisding how to act towards women.

Their responses (“parents”, “spouse”,

“peers”, etc.) were used fo replace the
bracketed text in Question F.

A. What's the reality now?2 How
much is the woman's opinion
considered in your familye

B. In general, how much is a
woman'’s opinion considered in
families around here when they
make decisions?

C. In your view, how much should
awoman's opinion ideally be
considered in your family?

D+E. In general, how much should a
woman's opinion be considered
in other families around here
when they make decisions?

F. In your view, how much would

[people whose opinion matters
to the respondent] think a
women’'s opinion should be
considered in your family?

Responses to the five areas were
averaged to create an overall decision-
making score. For the analysis below,
this value was converted to a binary
score, where values 0-1.99 were coded
as zero, and values 2-4 were coded

as one. Therefore, the values in this
survey that correspond with the “new”
behaviour/attitude represent the
percentage of people who say that
women’s opinions should or do matter
somewhat or a lot at the household
level (compared to those who say that
women’'s opinions should or do not
maftter or matter only a little).

The second order empirical question
(Question C in the social norms
typology) was not asked for household
decision-making. It was found to be
an awkward question to ask in survey
format, it was deemed not as crucial
for understanding overall behaviour
dynamics, and it was also cut to
streamline survey length.
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Women in local leadership

Key questions used in the analysis

are listed below, along with their
corresponding lefter in the social norms
matrix (Section 1.2.2 and Appendix A).
Questions A and B are used in the KAP
analysis, while the full set of questions
are used in the social norms analysis.

A. Would you ever like to be
selected for leadership of
an organisation (Community
Development Association (CDA),
school, professional/trade
association, efc.)2 [no/probably
not/probably yes/yes]

B. Around here, how often are
women selected for leadership
of an organisation (CDA, school,
professional/trade association,
etc.)2 [never/rarely/sometimes/
often]

E. Would you approve or
disapprove if a woman around
here was selected for leadership
of a political organisation (CDA,
school, professional/tfrade
association, etc.)? [strongly
approve/moderately approve/
neither approve nor disapprove /
moderately disapprove/strongly
disapprove]

F. In your opinion, how many
people around here approve of
women being selected for the
leadership of a local organisation
(CDA, school, professional/trade
association, efc.)2 [very few or
none/less than half/about half/
more than half/almost everyone]

Scale responses to these questions were
then converted into binary variables to
calculate prevalence of the atfitudes
and behaviours.

Noteworthy here is the fact that
Question A asks for personal interest in
taking a leadership role, regardless of

the respondent’s gender. Therefore,

in the results presented in Section 3.3,
responses for men measure whether or
not young men personally want to take
leadership roles, crossed with whether
they think women should be in local
leadership. Measuring men'’s personal
leadership preferences provides a
useful baseline for assessing whether
discrepancies between action and
behaviour is linked to gender norms or
to practical factors that limit people’s
participation in these roles, regardless of
gender. Men'’s first order expectations
about women participating in
leadership are explored in section 3.3.2.

This set of questions did not ask
Questions C or D from the social norms
typology, primarily because they did
not make logical sense or were difficult
to communicate succinctly. This is in
part because the leadership module, in
essence, combines different behaviours:
one's personal desire to participate

in leadership, and one’s approval of
women standing for leadership positions
regardless of one’s personal desire to
do so. Question C could have been
asked in two ways (“How often do
people expect you to want to stand

for a leadership position” or “How often
do people think that women take
leadership roles around here”). The first
guestion is rather convoluted without
providing clear additional insights,

while value for the second question
theoretically should be the same value
as Question B, since the behaviour is
public. For this latter reason, Question B is
used as a proxy for Question C.

Question D would ascertain whether
individuals thought they should stand
for local leadership, regardless of
whether they do or not. Since local
leadership is more commonly thought
of as something that is desired, rather
than obligatory, such a question does
not make sense. Therefore, Question
E is used as a proxy to measure
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respondents’ general perceptions of
whether women should take
leadership roles.

1.3.4 Quantitative Data Analysis

The statistical analysis package Stata/
IC Version 13.1 was used for data
management and for analysis to take
info account the effects of a clustered
survey on the variant structure of each
of the variables analysed.

The survey enabled the analysis

of multiple layers of attitudes and
behaviours — individual-level KAP, group-
level KAP, and the prevalence of social
norms related to target behaviours.
Indicator variables were selected with
careful thought fo KAP M&E needs and
the importance of measuring social
norms. The survey is divided into three
modules: 1) household decision-making;
2) VAWG:; and 3) leadership.

Questions aim to measure:
I Actual KAP of target population

I Target population’s perceptions of
influencers’ KAP

I Target population’s KAP of
influencers’ expectations and
behaviours. Each plays a role in
social norms

Outside research suggests that anxiety-
inducing contexts may affect reports

of political action. Therefore, the order
of question blocks was randomised
between the VAWG module and
political engagement module to control
potential bias and framing effects due
to survey order.

The Grameen Foundation's Progress
Out of Poverty Indicators for Nigeria
2003 informed a series of baseline
guestions which we asked to estimate
the respondent’s likelihood of living in a

house hold below a certain poverty line.

1.3.5 Qualitative Data Analysis

The overall aim of the qualitative
research component is to compliment
quantitative results by providing further
insights into the attitudes and practices
of all key demographics relevant to
the V4C programme. Specifically, the
objective of the focus group discussions
(FGDs) and in-depth interviews was

tfo confirm and unpack KAP trends
identified through the baseline survey,
and to clarify mechanisms by which
behaviours and attitudes are preserved
or changed.

Qualitative data will be collected

from the same focus groups at regular
intervals in order to compare how norms
change in subsequent years, and how
this change is attributable to V4C work.
A total of 48 FGDs and 20 in-depth
interviews were carried out in the four
Nigerian states of Enugu, Kaduna, Kano
and Lagos.

Appendix B.2 provides additional
details about how qualitative data was
collected for this report.

1.3.6 Ethical Considerations

For both the quantitative survey and
qualitative focus group discussions,
V4C, the survey company and the
field supervisors ensured that the
ethical regulations of the project that
guarantee voluntary participation
and confidential data management
were met. Interviews were conducted
in seftings that guaranteed auditory
and, wherever possible, visual privacy.
The protocol, consent forms, draft
guestionnaires, and focus group
discussion guides were approved by
the National Health Research Ethics
Committee of Nigeria (NHREC).

V4C also ensured that its survey would
not make any respondents more
vulnerable as a result of answering
guestions on recent abuse. The most
sensitive survey questions, as well as
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the framing language, for the VAWG
module specifically, were drawn almost
directly from the 2008 DHS survey.

VAC has applied steps that the DHS
took (consent language, available
counselling services) to minimise harm
from these questions. In addition, only
one respondent was enumerated

per household in order to reduce

the possibility that an abuser in the
household understood the questions
being fielded. Procedures were in place
for dealing with re-fraumatisation.

At the start of all interviews, respondents
were informed of the purpose and
natfure of the study through the
information and consent form. As part of
the consent procedure, the respondent
was informed that the data collected
would be held in strict confidence, and
that he/she was free to terminate the
intferview at any point or fo refuse to
answer any questions that he/she felt
uncomfortable with or unable to answer.

Participation in the study was on a
voluntary basis. No inducements were
made. It was not possible to guarantee
anonymity because of the panel nature
of the study, but respondents were
assured that their data will be held
confidentially, and only summaries at
state-level by sex will be produced, and
that these summaries are sufficiently
aggregated to ensure that no one
community or individual could be
identified. Efforts were made to ensure
that respondents were clear that refusal
to participate would not result in any
negative consequences.

Violence against women and some
other issues covered in the survey are
sensitive issues; and men and women
may be afraid to answer such questions.
For this reason, particular care was
taken to ensure that all questions were
asked sensitively, in a supportive and
non-judgemental manner. Interviewers
were trained to be aware of the effects
that the questions may have on the
respondent and, if necessary, terminate
the interview if the effect seemed too
negative.

Part of the training provided to the
researchers and fieldworkers covered
survey techniques as well as how to
respond and, if necessary, provide
support to someone who reports
experiencing violence. Interviewers are
frained to assist if asked, but fold not to
force anyone into an intervention.



Baseline Report:
Attitude, practice and social norms on key gender
equality issues in selected states in Nigeria

Finally, V4C and the survey company
ensured the physical safety of
respondents and interviewers. If the
focus of the survey became widely
known — either within the household

or among the community — the topic
of the interview may have become
known to a perpetrator of violence.

For people experiencing violence, the
mere act of participating in a study may
provoke further abuse. This may place
the respondent or the interview team at
risk of violence, either before, during or
after the interview. For this reason, the
following measures were adopted to
ensure that the research topic did not
become widely known:

I To enable the respondent to explain
the study to others safely, the survey
was framed as the Study on People’s
Knowledge, Attitude and Practices
on Social Issues and was infroduced
at the local and household levels in
this manner.

I Inallcommunications, discussions
and paperwork about the study
during the research period, the safe
name was used.

I Inferviews were only conducted
in a private setting. Only children
younger than 2 years old were
permitted to be present. Where
necessary, locations outside the
household where the interview could
be conducted in private were used
(such as in a nearby field or at a
local clinic, church or mosque).

I The respondent was free to
reschedule (or relocate) the
interview to a fime (or place) that
was more convenient for him or her.

I Interviewers were trained to
terminate or change the subject
of discussion if an interview was
interrupted by anyone.

1.3.7 Support for Respondents

Respondents taking the survey

could potentially become upset

when answering questions about
violence. They could also be currently
experiencing violence and want
assistance with the situation. In order

to respond to these needs, the survey
developed multiple ways to link
interviewees to support. First, interviewers
offered a list of local and regional
services as well as a national hotline to
respondents. In order to ensure that the
list of services did not reveal the nature
of the survey to people who did not
participate, the list included services

for a range of health problems (e.g.,
malaria, HIV/AIDS, alcohol use) as well as
child abuse and violence. Interviewers
were insfructed to indicate which
organisations and agencies provided
services for sexual violence, as well as
other forms of violence, so that the
respondents clearly understood where
to obtain the necessary services. The
social welfare officers in states where the
survey was conducted, were contacted
in advance to ensure cooperation
should their services be required. No
female or male respondents requested
services.



Section 2:
Demographic
Characteristics of
the Survey Sample

The results below describe
selected demographic
and socioeconomic
characteristics of survey
participants and their
households
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Key demographic characteristics include sex and age
distribution, education, marital status, religious affiliation,
media exposure, social networks and household
economics. For the following results, when data is
presented for each state they include the composite
samples of both rural and urban.

2.1 Gender and Age
Distribution of the Sample

As previously described, this study
interviewed female and male
respondents between the ages of

16 and 25. Females and males were
sampled from separate communities.

In tfotal 2,401 females and 2,397

males were sampled in the four states
(see table C.1). The distribution of
respondents’ ages is less consistent,

with 16, 18, 20, and 25 being the most
represented ages. In Kano state,

25 year-olds comprise over 20% of
respondents (see table C.1). Given that
these individuals will remain in the survey
as they age out of the target cohort, the
VAC survey will be able to demonstrate
with a fair degree of robustness how
individual people of the target age
range respond to programming, even
as they age out of the young adult
bracket.

Across gender and state, the number
of 16 to 20 year olds makes up a slightly
larger percentage of the 16 to 25 year
old population, than 21 to 25 year olds
(see table C.1).

2.2 Education

At the household level, school
attendance rates are highest for Enugu
state, followed by Lagos (measured

by whether all 16 to 18 year olds in a
respondent’s household are enrolled

in school). One would expect this
household-level statistic not to vary
based on whether the respondent is
male or female; however, in northern
states women more commonly report
that not all 16 to 18 year-olds are
enrolled in school. One reason for

this discrepancy might be that male
respondents are less likely to think of girls
and young women as being eligible for
further schooling.

As shown in table C.3, education

rates are lowest in Kano state, where
20% of men and 40% of women in

the sample never attended school. A
total of 23% of female respondents in
Kaduna also report never attending
school. For all other cohorts, the
percent of respondents who have no
formal education is in the single digits.
Among those who have attended
school, a secondary education is the
most common (almost three quarters
of respondents). Males and females in
Lagos are most likely to have afttended
college (10%) and respondents in Enugu
also show high college and graduate
school attendance rates.
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Respondents not currently enrolled in
school were asked why they left. For
women in northern states, the most
common reason by far was marriage
(19-23% of respondents). This reason
was far more common than parents’
opposition to further education (3% in
Kaduna and 1% in Kano). Getting a
job and needing to help at home were
more common reasons for leaving
school among men compared o
women. Finances appear to not be a
significant barrier, with the exception
of males in Kano, 5% of whom state
that school became too expensive to
atftend.

2.3 Marital Status

Nigeria's Marriage Act of 1990 does
not specify any minimum age limit. It
merely states that unless a party is a
widow or widower, one must obtain
the written consent of either the
parents or guardian where the person
who is to marry is under the age of

21. The expert body that monitors the
Convention on the Elimination of all
Forms of Discrimination against Women
(CEDAW) further stipulates that 18 years
is the minimum age of marriage for both
males and females?.

Overall, 33% of female and 11% of

male respondents reported that they
had been married (see table C.1).
Depending on the state, between 3%
and 18.8% of men in the sample were
married. Marriage rates for women are
higher across the board, although there
is a marked difference in marriage rates
between northern and southern states.
In the south, an average of 18% of
female respondents were married, while
in the north almost half (48%) of female
respondents were married.

2.4 Religious Affiliation

Nigeria has diverse religious
representation, though the predominant
religions are Christianity (Catholic

and Protestant) and Islam. Due to

a diverse historical, economic and
cultural context, northern residents are
predominantly Muslim while the southern
states are mostly Christian.

Respondents in Enugu province are
overwhelmingly Christian; those in

Kano are overwhelmingly Muslim; while
respondents in Lagos and Kaduna have
mixed religious affiliations. In southern
states, at least half of respondents
reported worshiping almost every day;
that number increases to over 75% for
respondents in the north. Upwards of
97% of respondents reported worshiping
af least once a week. This frequency

of worship — and regular exposure to
one'’s religious community — confirms the
emphasis V4C is placing on working with
religious leaders to address norms and
behaviours targeted by the initiative.

2.5 Media Exposure

Among respondents, radio appears to
be the most commonly consumed type
of media (47% listen daily), followed by
TV (40% daily), and then social media
(26% daily) (see table C.5). Only 13% of
respondents did noft listen to the radio
at all, while 28% did not watch TV, and
59% did not use social media. All but

47 respondents who listen to the radio
reported listening to at least one radio
station that is partnering with V4C.

Media exposure varies more by state
than by gender, and radio exposure

is fairly consistent across cohorts. Daily
TV consumption ranges from 70% of
respondents in Lagos to 22% in Kano.
Similarly, daily social media use ranges
from about 50% in Lagos to 15% in Kano
and 12% in Kaduna.
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Differences between respondents in
northern and southern states are also
apparent when one considers mobile
phone use. Respondents in Enugu and
Lagos states overwhelmingly own mobile
phones, and more than 90% of phone
owners (male and female) provided
their phone numbers to enumerators.
In Kaduna and Kano, however, mobile
phone ownership is lower, ranging from
60% for women in Kaduna to 74% for
males in Kano. In these states, most
mobile phone owners were also willing
to provide contact numbers to the
enumerators. However due to lower
ownership rates, fewer respondents’
phones numbers were obtained,
which may pose additional difficulties
in finding panel participants in future
survey waves.

2.6 Household Status

Nigeria confinues to rank low on the
Human Development Index (HDI),
ranking 153rd out of 187 countries

in 20117, with 61% of the population
living below the poverty line®. In order
to understand the socioeconomic
resources of the households in which
respondents lived, due in part to

the wide range of employment
circumstances, the survey did not
directly ask for personal or household
income. Instead, it used a group of
questions taken from the Grameen
Foundation's 2003 Progress out of
Poverty Index for Nigeria to generate
a poverty index score for each
respondent.

The index scores welfare on a scale of

0 to 100, with higher scores indicating
higher welfare. According to the inifial
Progress out of Poverty report, a score

of 39 or lower indicated at least a 14%
chance of living below the $0.25 per day
poverty line (purchasing power parity)
and at least a 42% chance of living
below the $0.50 per day poverty line.

Specific indicators used to compile the
index include household size, schooling,
floor quality, roof quality, source of
water, type of lafrine, and possession of
a TV, stove, mattress or radio.

Results indicate that the main source

of variation in welfare level between
cohorts occurs at the state level, rather
than between genders. Lagos scores
highest (64.6), followed by Enugu (56.6),
Kaduna (45.3), and Kano (37.5) (see
fable D.2).

In terms of assessing respondents’
professional status, on average men
were slightly more likely to be students
and to be employed than women. A
higher percentage of women than
men were unemployed, regardless of
whether they were actively seeking work
or not. Over two thirds of respondents
in Enugu were students, compared to
half of respondents in Lagos, and less
than half of respondents in the northern
states. The cohort least likely to be
enrolled in school is women in Kano
(33%).

One third of respondents in Lagos are
employed (both males and females),
followed by males in Kano and Kaduna
(25% and 19% respectively). Very few
women from Kaduna and Kano in

the sample were employed (6% and
3% respectively). Conversely, while

less than 10% of respondents in most
cohorts report being unemployed and
not actively seeking work, 36-48% of
women in Kaduna and Kano self-report
in this category. This result, with the
demographic data described above,
suggests that women in the north are
marrying at a younger age and are
more likely to be engaged full-time in
child-rearing, compared to their male
colleagues, and women in the southern
states.

The data also suggests that male social
networks may be more robust than
women'’s. Respondents were asked how
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many people they knew that fit certain
criteria (owned a mosquito net, gave
birth to a baby in the last 12 months,
had a child die within the last 12 months,
was a female head of household). In
general, men across the different states
reported knowing a higher number of
people in each category, including
categories that one might expect to be
more traditionally a “woman’s issue”.

Few respondents reported living on their
own, with most living with their parents
or other relatives. The one exception is in
the north, where women are significantly
more likely to live with their spouse’s
family (32% in Kaduna and 36% in Kano).

In Lagos, the maijority of respondents’
households are fairly small (2-5 people).
The most common household size for
Enugu and Kaduna is 6-9 people. Kano
state has the largest households, with
half of respondents reporting household
sizes of 10 or more individuals.

Overall, women reported having more
children than men. Women in Kaduna
and Kano also reported having more
children than women in southern states.
Notably, 9% of women in Kaduna and
13% of female respondents in Kano
self-reported as having between 4 1o 6
children.

2.7 Social Networks

The survey asked respondents to
indicate whose opinion mattered most
to them in shaping their attitudes and
practices on different issues. In social
norms terminology, this is called the
respondent’s main reference group.
Results indicate that a respondents’
reference group varies based on the
issue.

Regarding women's role in household
decision-making, respondents in alll
cohorts overwhelmingly report that
parents or other relatives are the main

reference group (81%) (see table D.4).
The main deviation from this finding is
that women in Kaduna and Kano are
significantly more likely to report their
spouse as the primary reference group
for household decision making (25% to
28%).

Regarding how men treat women,
however, the results are slightly different.
Parents or other relatives remain the
primary reference group (47% across

all cohorts). Yet, peers seem to play a
much more significant role, particularly
for both genders in Kano state (21% of
women and 26% of men) and men in
Enugu (27%). Peers seem to be least
influential in Kaduna state. A total of 15%
of respondents identify religious leaders
as a key reference group - this number
is fairly consistent across cohorts, except
for males in Kano state, where 28% of
respondents indicate religious leaders to
be an important reference group.

13% of respondents say that one’s
spouse is also influential in determining
acceptable behaviours towards
women. Again, this number is fairly
consistent across cohorts, with
exceptions being men in Lagos and
Kaduna (5% each), and highest for
women in Kano state (27%). Notably, this
finding suggests that in Kano and Enugu,
men report looking at least in part to
their spouses for cues about acceptable
behaviour toward women.

For both decision-making and the
physical treatment of women, social
media plays a much less significant role.
Barely 1% of respondents indicated that
social media plays a significant role in
shaping these types of attitudes and
behaviours fowards women.



Section 3:
Resulis and
Discussion

This section presents findings on the
prevalence of behaviours targeted

by V4C violence against women and
girls, non-participation in household
decision-making, and non-participation
in local leadership.
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Results are presented in three parts, with
each section corresponding to a target
behaviour. Each part first presents an
assessment of whether the old practice
is a social norm. This assessment is made
using the typology to examine personal
beliefs and behaviour, as well as the

first and second-order expectations
about others’ beliefs and behaviour
(detail of the typology is presented in
Annex A.4). The subsection provides a
discussion of implications for programme
implementation based on whether
others’ approval appears to influence
young Nigerians' behaviour.

Further analysis of respondents’ personal
attitudes and behaviour is used to
pinpoint where the Nigerian youth

of different states stand along in the
continuum of change in the KAP ‘4’
Matrix between old and new practices.
These KAP ‘4’ results help identify where
tipping points may exist (opportunities to
quickly shift large numbers of youth from
old to new practices). They also identify
where old practices are most strongly
enfrenched.

The survey also discusses Nigerian
youths' expectations about where
others are on this same continuum of
change. By comparing differences in
the distribution of self-reported aftitudes
and practices versus expectations
about others' behaviours and beliefs,
this survey is able to identify potential
knowledge gaps (particularly situations
where a majority of youth think others
approve of the old practice more
than they actually do). This is key in
highlighting potential tipping points.

Throughout each subsection, qualitative
results are included to provide
additional depth to the empiricall
findings (and to highlight instances
where qualitative and quantitative
results presented a more complex
sifuation). The implications of the findings
and opportunities analysed in this part of
the report are presented in Section 4.
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3.1 Violence Against Women and Girls




Table 3.1:
Weighted
averages of
attitude/behaviour
for VAWG
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3.1.1 Social Norms Analysis

Respondents were asked a series of questions about the prevalence and
acceptability of violence against women and girls, both within their household and
in society more broadly (see section 1.3.3). Below are the weighted averages of
results from the five social norm indicators. Numbers represent prevalence of the
new practice and attitude among Nigerian youth in Enugu, Kaduna, Kano, and
Lagos states.

Table 3.1: Weighted averages of attitude/behaviour for VAWG

(personal, first and second-order expectations) (Standard errors in parentheses)

Women
Enugu '

0.58 1.14 0.93 0.66 1.04 0.67
(0.06) (0.07) (0.08) (0.06) (0.06) (0.06)
Should Do 1.03 1.03 -1.00 0.72 0.72 117
(0.08) (0.08) (0.09) (0.06) (0.06) (0.08)

Kaduna '

Do 0.48 0.85 0.90 0.78 0.89 0.96
(0.06) (0.05) (0.06) (0.05) (0.05) (0.07)

Should Do 0.74 0.74 122 0.47 0.47 -1.33
(0.06) (0.06) (0.08) (0.06) (0.06) (0.08)

Kano '

Do 0.62 0.66 0.55 0.70 0.83 0.74
(0.07) (0.06) (0.04) (0.07) (0.07) (0.06)

Should Do 0.80 0.80 -1.38 0.99 0.99 -1.01
(0.06) (0.06) (0.06) (0.09) (0.09) (0.08)

Lagos '

Do 0.17 0.64 0.37 0.38 0.75 0.44
(0.02) (0.05) (0.04) (0.03) (0.06) (0.03)

Should Do 0.34 0.34 -1.45 0.33 0.33 1.42
(0.03) (0.03) (0.04) (0.04) (0.04) (0.05)




Table 3.2:
Prevalence of new
attitude/behaviour
for VAWG
(personal, first

and second-order
expectations)
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Table 3.1 shows population weighted averages of the original Likert scale values
measured for each of the social norms questions. This table also shows standard
deviations for each value, where smaller standard deviations indicate greater
convergence of aftifude or behaviour within that stratum.

Table 3.2: Prevalence of new attitude/behaviour for VAWG (personal, first and

second-order expectations)

Men Women
Enugu '
Do 61.8% 27.1% 43.9% 57.1% 29.3% 53.9%
Should Do 64.3% 64.3% 83.1% 75.2% 75.2% 86.3%
Kaduna '
Do 74.3% 35.2% 42.1% 44.3% 33.4% 37.9%
Should Do 72.0% 72.0% 86.4% 85.2% 85.2% 86.8%
Kano '
Do 66.0% 54.5% 61.5% 57.5% 47 9% 55.2%
Should Do 70.8% 70.8% 92.7% 60.8% 60.8% 81.4%
Lagos '
Do 85.8% 58.1% 75.2% 75.6% 51.9% 71.8%
Should Do 94.8% 94.8% 94.5% 95.3% 95.3% 94.3%

The second table (table 3.2) shows the frequency of the new behaviour and afttitude
based on the binary coding described in section 1.3.3. The results are ordered to fit
the social norms schema, making it easier to identify the presence or absence of
social norm dynamics.



9. How much would
[people who matter
to the respondent]
approve or disapprove
if a man in your family
hit or slapped a
woman?

10. In other families
around here, how often
does a man hit or slap
awoman in a month?
[often/sometimes/
rarely/never]

Baseline Report:
Attitude, practice and social norms on key gender
equality issues in selected states in Nigeria

A striking tfrend in this data is that while
young people disapprove of violence
against women, and expect that others
disapprove of violence against women,
a much smaller number of youth live in
environments free from violence against
women.

In all states, we saw that more than 8 out
of 10 young people (men and women)
expect that people whose opinion
matters to them would not approve of
VAWG in the respondent’s household
(question F?). Furthermore, with only two
exceptions, more than 7 out of 10 young
people do not approve of others hitting
women in their households.

Yet young women continue to
experience high levels of personal
violence from men in their households,
particularly outside of Lagos. Even
though they disapprove of the practice,
more than half of young women in
Kaduna — and 4 out of 10 women in
Kano and Enugu - report having been
hit or slapped at least “rarely” by a man
they knew within the last month. The
rate is 1in 4 for women in Lagos. Young
people's expectations that the women
around them live in for violence-free
households also are much lower — only
3 to 6 out of 10 youth think VAWG does
not occur in any of the surrounding
households (question B'9).

Qualitative research indicates that a
man who beats a woman is usually
perceived as irresponsible. Respondents
said that beating is never a solution to
any problem or misunderstanding in the
family. They also said that the habit of
beating a female member of household
by a man is likely fo have negative
effect on the children’s aftitude in future
(violently inclined) and the possibility of
the woman sustaining injury.

Generally, respondents claimed not to
know anyone who would like men to hit
women less; rather, they would not want
men to hit women at all. Despite this, the

maijority of the respondents indicated
that some women insult or dominate
their husbands or male partners, and
that in this instance, beating was seen as
a corrective measure. In a focus group
in Kaduna, a female respondent noted:

On arelated note, the influence

of friends was identified by some
respondents as a reason for beating
women. In this instance, a man is
encouraged by his friends to show that
“he isin charge”, particularly in cases
of frequent altercations between the
woman and the man.

The large difference between
expectations about what behaviours
occur and about what behaviours

are acceptable suggests that social
disapproval does not strongly affecting
rates of household VAWG. In other
words, VAWG continues in private,
although an overwhelming majority

of youth expect key influencers to
disapprove of the behaviour. Table 3.2
shows that young people’s expectations
about others’ actions and others’ beliefs
are markedly different. This suggests that
social norms (or at least social norms
alone) are not a primary driver of the
behaviour (see Appendix A).



11. Values for D and F.

12. Young men’s
personal and first
order normative
expectations (D &
E) are actually more
supportive of VAWG
than indicated

by their second
order normative
expectations (F).
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Women in all states but Kano show
more consistency than men between
their actual rates of VAWG disapproval
and their expectations about others’
opinions''. Kano also appears to be the
only state in which more than one third
of young women (39%) still approve

of a man committing VAWG in at least
one of five specific scenarios (burning
food, refusing sex, going out without
telling him, neglecting the children, or
arguing with him). 24% of young women
approve of VAWG in certain situations
in Enugu, 16% in Kaduna, and only 5% in
Lagos.

The pattern is different for men.

Young men in all states except Lagos
collectively report thinking that their
reference group (including peers)
generally disapproves of VAWG more
than their demographic group actually
does. In other words, young men expect
others to disapprove of VAWG more
than is indicated they actually do in

this survey'?. If the reference group is
one's peers, this is also an example of
pluralistic ignorance — a situation where
many people privately disapprove of

a behaviour but contfinue to practice it
because they incorrectly assume that a
maijority of other people do approve of
the practice (Prentice and Miller 1993).
In this case, greater fransparency about
others’ attitudes could work against
VAC programming — if men become
aware that VAWG is seen less negatively
among their peers than expected, they
may be more wiling to commit acts of
VAWG in the household themselves.

Overall, the survey suggests that
violence against women in these four
Nigerian states is a convention rather
than a social norm. A large majority

of respondents believe that hitting
women is wrong; yet, the practice
persists at high levels. It may be that
given the lack of negative sanctions
for committing VAWG and the disparity
between reported approval and

practice of VAWG, hitting a woman

in one's household is perceived to

be more common than it actually is.
This suggests the reality may be more
complex: that there is a difference
between “disapproval” in the general
sense and zero-tolerance for VAWG.
Many respondents are quick to say

that they disapprove of VAWG, but in
conversation caveats frequently emerge
that justify or legitimise VAWG in certain
circumstances. This tacit approval of
VAWG under certain circumstances
may also conftribute to the lack of social
sanctioning that appears to exist — that
is, those who commit VAWG are not
punished by their social group.

The widespread acceptability of
circumstances where the beating of
female member of one’s household is
justified highlights the extent to which, in
many seftings, VAWG is conceptualised
as a form of chastisement for female
behaviour that fransgresses certain
expectations. Women appear to make
distinctions regarding the circumstances
under which such beatings may or

may not be “acceptable”. Qualitative
research suggests that individuals

make complex judgments about the
acceptability of VAWG by considering
who does what to whom, and for what
reason. In many settings, men may be
granted social permission to hit a female
household member in situations where it
would be unacceptable for a man to hit
a colleague or neighbour.

However, exactly how attitudes
towards VAWG may influence women'’s
experiences of violence at an individual
level is not clear. It may be that the
experience of violence '"teaches”
women that VAWG is acceptable.
Alternatively, those women who believe
that women deserve abuse in certain
circumstances may be less likely to
challenge male authority and therefore
be protected from abuse.



Baseline Report:
Attitude, practice and social norms on key gender
equality issues in selected states in Nigeria

Although results suggest limited sociall
norms driving ongoing VAWG, it is

still useful to use the continuum of
change plotted by the KAP ‘4’ Matrix

to determine how close Nigerian youth
are to adopting the new practice. Data
presented below in table 3.3 uses a

2x2 matrix to plot what percentage of
Nigerian youth report what combination
of old or new attitudes or practices (the
strategy for reading results is described
further in section 1.3.2). The table
presents where young people in the four
target states stand in the continuum

of change, with regard to adopting
attitudes and practices that eschew
VAWG.

Table 3.3: Personal KAP on VAWG



Table 3.3: Personal KAP on VAWG

Kaduna

oy

Key:
|‘I1lf‘ Am hit/I hit;

- ’ Approve
st
¢ 2
Enugu 16 16
Kaduna 10 14
Kano 26 16
Lagos 1 1

People (aged 16-25)
with awareness (K+)
of VAWG but support
beliefs (A-) and act
in ways (P-) that
promote VAWG or
still experience
VAWG

Am hit/l hit;
Disapprove

People (aged 16-25)
with awareness (K+)
of VAWG; support
new beliefs (A+)
relating to VAWG;
but continues old
behaviour that
promote or still
experience (P-)
VAWG

ATTITUDE:

Disapprove of VAWG

PRACTICE:

Do not experience/commit VAWG

Am not hit/
Do not hit;
Approve

People (aged 16-25)
with awareness (K+)
of VAWG; support
old/current beliefs
(A-) relating to
VAWG; but engage
in new behaviour
that discourages or
do not experience
(P+) VAWG

Am not hit/
Do not hit;
Disapprove

People (aged 16-25)
with awareness (K+)
of VAWG; support
new beliefs (A+)
relating fo VAWG;
and also engage in
new behaviour that
discourages or do
not experience (P+)
VAWG
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3.1.2.1 Self-reported Attitudes and
Practice: women

Datain the upper left quadrant of

the KAP ‘4’ Matrix shows women who
experience violence and approve of

it and men who commit violence and
approve of it. More females in Kano,
Enugu and Kaduna (26%, 16% and

10% respectively) and only 1% in Lagos
reported having been hit or slapped at
least “rarely” by a man they knew within
the last month and think this behaviour is
permissible.

The female respondents in the
qualitative research alluded to the
following as reasons why it is permissible
to beat a woman:

The lower left quadrant of the KAP ‘4’
Matrix represents the percentage of
young women who do not approve of
violence against women and yet have
experienced VAWG in the last month.
The percentage of young women in this
category ranges from 18% in Kano to
46% in Kaduna.

The upper right quadrant shows that
there are few young women who do not
experience VAWG but who still think it is
permissible. These numbers confrast with
those of young men (below), who show
much higher likelihood of self-identifying
in this category. The data suggests that
young women desire change, but are
not able to achieve the elimination of
VAWG because change is contingent
on men's behaviour.
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The lower right quadrant indicates
that for young women, the elimination
of VAWG and its support varies
dramatically by state. Only 4 out of

10 young women in Kaduna both
disapprove of VAWG and also have
not personally experienced VAWG at
the last month. In Lagos though, 7 out
of 10 young women self-identify in this
category. About half of young women
in Enugu and Kano disapprove of VAWG
and also do not experience VAWG.

The above analysis clearly shows that
the maijority of young women in the

four states disapprove of VAWG but

up to 56% of young women in Kaduna
experience VAWG even though they
think it is wrong. This suggests that

young women are not in confrol of,

or do not feel empowered in their
household situation fo oppose on-going
VAWG committed by male household
members. This underscores the
importance of also understanding where
young men stand in the KAP '4" Matrix of
change, as it was noted that almost 20%
of male respondents state that VAWG

is not acceptable but they still reported
hitting a woman in the last month.

3.1.2.2 Self-reported Attitudes and
Practice: men

Overall, distribution of young men in the
KAP ‘4" Matrix follows a pattern similar
to that of young women, but with some
important distinctions discussed below.
Actual prevalence of men committing
VAWG may be higher than is measured
in the survey because self-reported
VAWG is likely underreported by male
respondents, who may be hesitant to
share answers that they expect may be
unacceptable to the enumerator. Yet,
despite the possibility of underreporting,
these results still show that between 15%
and 38% of young men reported that
they hit or slapped a woman in their
household at least “rarely” within the last
month (38% in Enugu, 33% in Kano, 26%
in Kaduna, and 15% in Lagos).

Data in the upper left quadrant of the
KAP ‘4’ Matrix shows what percentage
of young men commit violence against
women and approve of it. About 1 out
of 7 men in Enugu, Kano, and Kaduna
beat a woman at least “rarely” in the
last month, and think this behaviour is
acceptable. Only 2% of young men in
Lagos fall into this category.

One difference between KAP ‘4’ results
for men and women is seen in the upper
right quadrant of the matrix. Compared
to women, the percentage of men

who approve of VAWG but claim not to
practice it is higher. Results suggest the
possibility that young men who approve
of and practice VAWG are hesitant to
report their actual behaviour because
they know that it is not acceptable,

but they are willing to share their
hypothetical support for the practice.

Similarly to results for women, the surveys
reveal in the lower left quadrant that
between 10% and 20% of young men
state that VAWG is not acceptable, but
still report having hit a woman in their
household in the last month.

The lower right quadrant shows that
between 44% and 82% of young men
report that they both disapprove of
VAWG and also do not practice it.
Again, Lagos shows a significantly
higher percentage of respondents in this
“VAWG-free" category compared to
all other states. Enugu and Kano states
have the lowest frequency of young
men reporting both new attitudes and
practices.

Overall, as with the results for women,
the data presented here shows that a
stfrong majority of young men (between
66% and 95%) in all four states do not
approve of VAWG. The varying patterns
of approval rates among women and
men in the different states are likely
reflecting many different contextual
factors. One possible explanation for
this is cultural differences in what are
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considered acceptable means for
husbands to control or chastise their
wives. Therefore, public information
campaigns that focus on why VAWG

is not acceptable are likely redundant
— most young people already hold this
belief, but it appears that other barriers,
which will be discussed below, inhibit
the franslation of these attitudes into
practice.

The same KAP ‘4’ Matrix analysis

was conducted on respondents’
expectations about how others behave,
as well as how respondents think others
should behave (first order expectations).
These expectations reflect young
people’s perceptions of what behaviour
is common, how frequently or widely
practiced this behaviour is, and whether
respondents approve of the behaviour
when practiced by others. This analysis,
when compared to the analysis of
personal attitudes and beliefs above,

is useful in identifying where there is
widespread misperception about what
behaviours are common and commonly
approved of.

This analysis is particularly useful for
behaviours such as VAWG, because
while respondents may be reluctant

to admit personally engaging in

VAWG (thereby under representing

the prevalence of these behaviours),
respondents are more likely to
accurately report their knowledge or
perception of how often on average
they see this behaviour occurring in their
neighbourhood or social circle. Thus,
assuming that people have accurate
knowledge of others’ behaviour, these
numbers on the prevalence of VAWG
may be more accurate than those
reported above. When comparing

the two, it is vital to note that these
expectations are about behaviours and

aftitudes in the population as a whole,
rather than specifically among Nigerian
youth.

Table 3.4 presents a cross tabulation

of the frequency of expectations that
VAWG does/does not and should/
should not occur in other households
nearby. Section 3.1 illustrated how a
large majority of young people do not
approve of VAWG in other households,
yet the large majority also expects
VAWG to occur. The KAP ‘4’ matrices
below unpack this finding to show what
percentage of the target population
hold which combination of expectations
about old and new attitudes and
practices among the general
population.

Table 3.4: Young people’s expectations
of others’ aftitudes and practices on
VAWG



Table 3.4: Young people’s expectations of others
attitudes and practices on VAWG

Kaduna
@

ATTITUDE:
Others should not commit VAWG

PRACTICE:
Others do not commit VAWG

Do hit; Approve

(old)
8

Ist

¢ 2
Enugu 23 33
Kaduna 12 19
Kano 30 19
Lagos 3 3

People (aged 16-25)
with awareness (K+)
of VAWG; but
support beliefs (A-);
and act in ways (P-)
that promote VAWG
or still experience
VAWG

Do hit; Disapprove
(old/new)

People (aged 16-25)
with awareness (K+)
of VAWG; support
new beliefs (A+)
relating to VAWG;
but continue old
behaviour that
promote or sfill
experience (P-)
VAWG

Do not hit;
Approve
(old/new)

People (aged 16-25)
with awareness (K+)
of VAWG; support
old/current beliefs
(A-) relating to
VAWG; but engage
in new behaviour
that discourages or
do not experience
(P+) VAWG

Do not hit;
Disapprove
(new)

People (aged 16-25)
with awareness (K+)
of VAWG; support
new beliefs (A+)
relating to VAWG;
and also engage in
new behaviour that
discourages or do
not experience (P+)
VAWG
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Results in the matrix’s lower left quadrant
show that approximately half of all
young women in Enugu, Kaduna,

and Lagos do not approve of VAWG

but expect that it occurs at least
occasionally in surrounding households
(not just youths’ peer group). This value is
only slightly lower for young men (again
in all states except Kano) — ranging from
39% to 45%. The qualitative research on
this issue reveals that:

Kano proves to be an interesting
excepftion to these trends, as only about
1 out of 4 young women and young
men disapprove of VAWG but expect

it to still occur in other households. This
percentage is much lower compared
to the other three states. This data
suggests two possible realities for Kano
state. First, it may be that VAWG is not
frequently discussed, and therefore
respondents do not have a clear sense
of how frequently a behaviour occurs
in other families. Alternatively, VAWG
prevalence may depend on one’s
immediate social network, with some
pockets of the population exhibiting
high rates of VAWG and its support, with
other pockets disapproving of VAWG
and practicing it more infrequently. This
finding is bolstered by the qualitative
research with a respondent reporting
that:
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These results underscore the fact that
VAWG continues to be perceived by
young people in all four states as being
fairly common in the broader society,
even if incidence at the household
level is occasional. At the same time a
smaller percentage of young people
approve of VAWG (see upper left
qguadrant in table 3.4). Based on this
analysis, information campaigns and
programming would be more effective
if they target reference groups and
create publicity about how widespread
disapproval of VAWG is.

Programming could also include
empowerment initiatives that give
young people the skills to promote non-
acceptability of VAWG as noted by the
widespread disapproval documented
in this report. In addition, young people
could be trained to publicise and
model positive change for the older
generations.

Respondents were asked: “What do

| think others expect of me and my
household?2” This is what second-order
norms analysis helps clarify in table 3.5.
Analysis of second order expectations
using the KAP ‘4’ Matrix framework
shows an even more pronounced
iteration of the disconnect between
the prevailing attitude and prevailing
behaviour explored above.

Table 3.5: Perception of others’
expectations of VAWG

Young people overwhelmingly say

that they expect others to disapprove

of VAWG if it occurred in their own
household (2nd and 4th quadrants). This
is the main difference between table 3.5
(where respondents noted that others
are less likely to expect respondents to
experience VAWG in their households)
and table 3.4, which reported whether
VAWG occurs in other households.

From the quantitative data presented in
3rd quadrant of table 3.5, it is not clear
why respondents’ households would

be perceived to have lower rates of
VAWG than is actually measured for
respondents’ households (see table 3.3).
This may be due to young people not
being physically present in their family's
household because of schooling or
employment, preventing them from
witnessing VAWG. Alternatively, it may
be that young people are sfill living
under their parents/guardians and
would not be interested in committing
VAWG once they start their own families.



Table 3.5: Perception of others’ expectations of VAWG

Kaduna
@

Key:
‘ ‘( Do hit/Am hit;

- e Approve (old)
st
¢ 2
Enugu 10 14
Kaduna 12 12
Kano 14 5
Lagos 5 5

People (aged 16-25)
with awareness (K+)
of VAWG; but
support beliefs (A-);
and act in ways (P-)
that promote VAWG
or still experience
VAWG

Do hit/Am hit;
Disapprove

(new/old)

People (aged 16-25)
with awareness (K+)
of VAWG; support
new beliefs (A+)
relating to VAWG;
but confinue old
behaviour that
promotes or sill
experience (P-)
VAWG

ATTITUDE:

Others think my household should hit

PRACTICE:

Others think women in my house are hit

Do not hit/

Am not hit;
Approve (old/new)

People (aged 16-25)
with awareness (K+)
of VAWG; support
old/current beliefs
(A-) relating to
VAWG; but engage
in new behaviour
that discourages or
do not experience
(P+) VAWG

Do not hit/

Am not hit;

Disapprove (new)

People (aged 16-25)
with awareness (K+)
of VAWG; support
new beliefs (A+)
relating to VAWG;
and also engage in
new behaviour that
discourages or do
not experience (P+)
VAWG
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Additionally, VAWG may be occurring
but others do noft think that it does due
to the private nature of this practice in
the household. This situation is consistent
with the qualitative data, which
suggests that people think VAWG is not
as common when compared with the
household behaviour as suggested by
the quantitative data.

“I don't think any person
will approve of a wife
being beaten, even in the
days of our fathers, it is not
approved, if you don’t like
her any longer, tell her to
go rather than beating.
Any person that approves
that should be taken fo
psychiatric hospital.”

Male traditional leader, Enugu

“It is not a good thing to
be beating one’s wife.
Though the young ones
might approve beating of
women, because they are
disobedient when they do
what their husbands do
not want.”

Male community leader, Kaduna

Though the maijority of young
respondents disapprove of VAWG, they
express some situations where a man
may beat a woman.

“Some women talk to their
husband just anyhow,
forgetting that the husband
is the head of the family.
Some men can tell their
wives to do some things
and the wife forgot fo do
it, the man will beat her
because of that.”

Male FGD respondent, Kano

A
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3.2 Women in Household Decision Making
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Respondents were asked a series of
guestions about the prevalence and
acceptability of women participating
in household decisions, both within their
own household and in society more
broadly (Section 1.3.3).

Weighted averages of results from

the five social norms measures are
presented in the tables below. Numbers
represent prevalence of the new
practice and attitude among Nigerian
youth in Enugu, Kaduna, Kano, and
Lagos states.

Table 3.6 shows population weighted
averages of the original Likert values
measured for each of the social norms
qguestions. This table also shows standard
deviations for each value, where smaller
standard deviations indicate greater
convergence of aftitude or behaviour
within that stratum.

The battery of social norms questions
was asked for a series of different types
of decisions because piloting revealed
that people thought differently about
women’s role depending on the type of
decision being considered. The results
below present average responses across
the different decision areas (large
household purchases, daily purchases,
how to use man’s earnings, how to use
woman'’s earnings, sexual relations,

and how many children to have). To
keep the survey a reasonable length,
the “C" question category (what | think
others expect happens in my home) was
frimmed from the questionnaire. This is
because the question plays a less crucial
role in both social norms analysis and the
measurement of personal attitude and
practice.
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Table 3.6: Table 3.6: Weighted averages of attitude/behaviour of women’s decision making
Weighted on 0-3 point scale (personal, first and second-order expectations)

averages of (Standard errors in parentheses)

attitude/behaviour Women

of women’s

decision making
on 0-3 point scale

(personal, first Enugu
and second-order
expectations)

Men

Do 2.19 1.95 - 2.09 1.91 -
(0.03) (0.05) - (0.03) (0.05) -

Should Do 2.24 2.16 2.15 2.24 2.19 2.16
(0.03) (0.04) (0.03) (0.03) (0.04) (0.03)

Kaduna '

Do 1.78 1.44 - 1.79 1.45 -
(0.02) (0.04) - (0.03) (0.04) -

Should Do 1.82 1.67 1.82 1.92 1.80 1.85
(0.02) (0.05) (0.02) (0.03) (0.05) (0.03)

Kano '

Do 1.41 1.34 - 1.51 1.30 -
(0.05) (0.05) - (0.06) (0.05) -

Should Do 1.43 1.55 .42 1.54 1.50 1.47
(0.05) (0.04) (0.04) (0.06) (0.06) (0.06)

Lagos '

Do 2.10 1.81 - 2.11 1.76 -
(0.02) (0.04) - (0.02) (0.04) -

Should Do 2.12 2,01 1.94 2.19 2.18 2.05
(0.02) (0.03) (0.03) (0.02) (0.03) (0.03)

The average result in many categories is between 1 and 2, which corresponds with
“"women's opinion does/should matter a little” and “women’s opinion does/should
matter somewhat”. These findings suggest that women'’s opinions matter a small to
moderate amount for a variety of household decisions but do not matter as much
as they could. (A score of 3 was the maximum and corresponds with women's
opinion mattering a lot.) More specific results are analysed below.
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The second table (table 3.7) shows the frequency of the new behaviour and
attitude based on binary coding described above. These results are ordered to
fit the social norms schema from Section 1 (and Appendix A), making it easier to
identify the presence or absence of social norm dynamics.

Table 3.7: Table 3.7: Prevalence of new attitude/behaviour for women'’s decision making
IRV T A T (oersonal, first and second-order expectations)

attitude/behaviour Men Women
for women’s

decision making

(personal, first

and second-order Enugu

expectations)
Do 78.0% 75.7% - 70.4% 72.3% -
Should Do 83.3% 85.2% 77.1% 83.4% 85.1% 79.2%
Kaduna
Do 35.6% 39.2% - 34.8% 39.6% -
Should Do 38.6% 52.7% 38.8% 43.3% 55.8% 41.6%
Kano
Do 25.5% 39.8% - 33.5% 35.4% -
Should Do 26.5% 54.7% 24.0% 35.3% 48.8% 26.7%
Lagos
Do 73.4% 69.0% - 72.3% 64.7% -
Should Do 75.3% 78.7% 65.6 % 80.2% 85.1% 69.3%

Overall, young people show similar frends in their attitudes and behaviours, and
personal expectations on average closely match young people’s expectations
for others. Young men and women's average responses were similar as well, with
both appearing to approve of the current level of involvement that women have
in household decision-making. There also appears to be no misinformation among
youth about the level of approval that others hold for women making household
decisions.

Location is the one dimension along which significant variation occurs. More than

7 out of 10 young men and women in Enugu and Lagos hold positive expectations
about women’s role in household decision-making. They think women do and should
have a moderate or strong role, both in their households and in other households.



Baseline Report:
Attitude, practice and social norms on key gender
equality issues in selected states in Nigeria

In Kaduna and Kano, though, only
about 3 out of 10 young men and
women hold positive expectations
about women'’s role in household
decision-making. Between 3 and 4 out
of 10 youth say women do (and should)
have an important decision-making
role in their own households and other
households. A higher number of young
men and women (5 in 10) think women
(in other households) should have a
strong role in decision-making.

One important difference should be
noted between how much respondents
think a women'’s opinion should matter in
others’ households (first order normative
expectation), and how much they think
others approve of women's opinion
mattering in respondents’ households
(second order normative expectation).
The data shows that in general (and
particularly for the northern states), both
young men and women think women's
opinion should matter at higher rates
than the approval they expect from
people whose opinion they value. For
household decision making, 8 out of 10
respondents identify parents and other
relatives as their main reference - the
group whose opinion matters most

fo young people when forming their
opinions about women decision makers
(section 2.7).

The difference here between personal
afttitude/practices and the expectations
for others suggests two possible
situations. First, young people may be
correctly perceiving the attitudes of
their parents, other family members,
and the older generation does not
approve of women'’s participation in
decision making as much as young
people do. It may also be that young
people perceive their reference group
to be less accepting of women'’s
opinions than the adults actually are.
This would be another example of
pluralistic ignorance, and would create
an opportunity to raise awareness of the

higher level of acceptance of women's
voices in the household than is currently
present in society.

Qualitative research distinguishes
between these two phenomena -
suggesting that a lot of people are in
the pre-knowledge stage and do not
consider women as having influence. A
substantial proportion of the respondents
acknowledged that generally the man'’s
opinion matters most when making
decisions. They said that, as the head of
the family, the man, largely meets the
financial, security and other needs of the
household. This position of authority was
seen primarily as divinely ordained, as
well as having societal and fraditional/
cultural approval. According to most of
the respondents holding this view, the
roles of a woman in decision making

are supposed to be complimentary and
supportive.

The survey found that even among
female respondents who felt that it was
not inherently wrong for women to take
a leading role in decision making, men
were still considered the main decision
maker in a house. Conversely, a few
female respondents said that it is the
opinion of a woman that matters most
when making domestic decisions in the
household. It is interesting to note that
some respondents thought women are
considered as ‘homemakers’ and by
virtue of this, they are more conversant
with the needs of the family and can
prioritise and actualise these needs
more efficiently than men.

In general, results indicate that there

is relatively accurate information in
society about what behaviours are
common, and what behaviours are
approved of. However, because of the
strong correlation between results in all
cells, it is difficult fo determine based

on the survey data alone whether this
congruence is because of a strong
social norm that coordinates behaviour,
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or whether there are other causes of
consistent behaviour and expectations
that do not result from social dis/
approval.

Given the balance of the different
social norm measures, it is especially
useful to identify what percentage

of youth stand where on the KAP ‘4’
continuum of change. Data presented
below in table 3.8 uses a 2x2 matrix to
plot what percentage of Nigerian youth
report what combination of old or new
aftitudes or practices (the strategy for
reading results is described further in
Section 1.3.2). The table presents where
young people in the four target states
stand in the contfinuum of change,

with regard to adopting atfitudes

and practices that support women in
decision making.

Table 3.8: Personal KAP on decision
making



Table 3.8: Personal KAP on decision making

Fewer opinions

matter; Should not

(old)
8

1st

¢ 2
Enugu 13 11
Kaduna SESEN 53
Kano 61 71
Lagos 16 19

People (aged 16-25)
with awareness (K+)
of women's roles in
household
decisions; but
support beliefs (A-);
and act in ways (P-)
that promote
non-involvement of
women in making
household decisions
or do not
participate in
making household
decisions

Fewer opinions
matter; Should
(new/old)

People (aged 16-25)
with awareness (K+)
of women's roles in
household decisions;
support new beliefs
(A+) that acknowl-
edge women in
making household
decisions; but
confinue old
behaviour (P-) that
promote
non-involvement of
women in making
household decisions
or do noft participate
in making household
decisions

ATTITUDE:

2?72

PRACTICE:
Women'’s opinions do matter

More opinions

matter; Should not

(old/new)

People (aged 16-25)
with awareness (K+)
of women’s roles in
household decisions;
support old/current
beliefs (A-) that
women's opinions
should not matter;
but engage in new
behaviour (P+) that
involve women in
making household
decisions or actually
participate in making
household decisions

More opinions

matter; Should

(new)

People (aged 16-25)
with awareness (K+)
of women's roles in
household decision;
support new beliefs
(A+) that acknowl-
edge women in
making household
decisions; and also
engage in new
behaviour (P+) that
involve women in
making household
decisions or actually
participate in
making household
decisions
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People (aged 16-25) with awareness
(K+) of women'’s roles in household
decisions; but support beliefs (A-);
and act in ways (P-) that promote
non-involvement of women in
making household decisions or do
not participate in making household
decisions.

People (aged 16-25) with awareness
(K+) of women's roles in household
decisions; support new beliefs (A+)
that acknowledge women in making
household decisions; but continue
old behaviour (P-) that promote non-
involvement of women in making
household decisions or do not
participate in making household
decisions.

People (aged 16-25) with awareness
(K+) of women'’s roles in household
decisions; support old/current beliefs
(A-) that women's opinions should not
maftter; but engage in new behaviour
(P+) that involve women in making
household decisions or actually
participate in making household
decisions.

People (aged 16-25) with awareness
(K+) of women's roles in household
decision; support new beliefs (A+)

that acknowledge women in making
household decisions; and also engage
in new behaviour (P+) that involve
women in making household decisions
or actually participate in making
household decisions.

Readers should note that personal
behaviour and attitude is measured the
same way for men and women, asking
about the prevalence of behaviour
and attitude within the respondent’s
household (versus asking women
specifically "*how much does your
opinion matter”). This is a subtle but
important distinction from how personal
behaviour/experience was measured

for VAWG in Section 3.2.2. The distinction

allows for a comparison of how young

Nigerians experience levels of influence
in their own household, and what the
average level of influence is perceived
to be in other households.

Young men and women show similar
personal aftitudes and practices for
women’s role in household decision
making. However, large variation occurs
at the state level.

The lower right quadrant shows the
percentage of young people in each
state whose personal attitudes and
household practices align with V4C
goals. In Enugu and Lagos states, 2 out
of 3 young men and women express
attitudes and practices congruent
with V4C's objectives — that women'’s
opinions maftter in household decisions.
Conversely, in the northern states of
Kaduna and Kano less than 1 out of

3 young people say that women's
opinions should and do matter in their
households.

The upper left quadrant shows the
percentage of young people in each
state who show both old aftitudes

and practices (women's opinion not
mattering). Approximately 2 out of 3
young people in Kano and over half
the young people in Kaduna say that
women's opinions do not and should
not matter in their households. By
comparison, less than 2 out of 10 young
men and women fall into this category
in Enugu and Lagos.

Few respondents fall into the off-
diagonal categories (upper right and
lower left quadrants). This indicates
that youth tend to fall into initial or
final stages of change, with few young
people in any of the states being at an
intermediate state of change.

The regional differences exhibited in

this data are echoed by the qualitative
research which confirmed that there are
varieties of explanations across regions.
While some people in the North believe
“men should be given absolute power to
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take decisions” (FGD male respondent,
Kano), others believe women's decisions
should matter most, as they know the
problems of the household better than
men. Similarly, the qualitative research
observed that men are usually busy and
spend more time outside the household,
with income generation being their main
family involvement. However, a majority
of respondents from the southern states
(Enugu and Lagos) believe both men
and women have to make decisions in
some areas, for example deciding the
scope of education for their children.

Qualitative results suggest that the
subordinate role of women in decision

is driven by prevailing atftitudes fowards
women’'s capacity fo make sound
decisions. There are beliefs that women
are hasty and men are wise. Women are
considered to be less cautious and more
sentimental. Thus, women's decisions
could be irrational and susceptible to
extravagance and impulsive actions,
which could have an adverse effect on
the family's wellbeing.

Conversely, men are considered to have
a more mafure mind, be strong willed,
and be more rational than women
while making decisions, albeit being
more selfish and less considerate of
women’s opinions. Also, since the man
normally pays a woman's dowry, and in
most cases owns the house where the
family live, he is considered entfitled o
make final decisions. Furthermore, some
people hold the opinion that women
are susceptible to misuse of power if

in a position of higher authority. This
aftitude is sometimes responsible for
people not willing fo support women
despite acknowledging that women are
competent.

Only a few female respondents said

that women being able to make more
household decisions was a positive
thing, which they justified on the grounds
that they are more sensitive o individual

needs in the household.

Central to the views on women'’s role

in decision making were expectations
that define the roles and prescribe

the behaviours of men and women

in relationships. Social expectations

of men and women are different, but
overlapping and complementary. A
man is expected to be aleader and
provider of needs, and the man’s
dominant position in decision making
has its basis in sfrong cultural, fraditional,
religious and economic reasons.
However despite this, it was also agreed
by a considerable proportion of the
respondents that a number of issues

in the household are subject to a joint
decision between the man and woman.
Such issues include: determining the
number of children to have, how to raise
the children (discipline, type of school to
attend) and embarking on projects such
as the building of a family house.
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Interestingly, respondents in homes
where the husband and wife are
educated and in which women have
jobs, both partners are significantly more
likely to participate in the final decisions
than in homes with uneducated partners
or in which the wife does not have
salaried work.

While opinions differed slightly on
whether a man should provide all the
needs of a family, including security,
the belief that he should provide most
of these needs was shared by many
respondents. Women, on the other
hand, are expected to be supportive
and caring. They should also advise
the man, be tolerant, patient and be
respectful. A commonly expressed
senfiment, as part of women's socially
expected behaviour in a household,
is that women should be submissive.
This is not a prescription for married
women alone but an expectation which
younger girls should also follow in a
relationship.

These results suggest that the drivers

of opinions and practices around
women’s decision making are specific
to the region, and possibly culture. It
appears that an information campaign
about women'’s decision making would
be more useful in Nigeria’s northern
region, particularly if it addressed some
of the underlying reasons why the old
behaviour and practice persist. In the
southern states of Enugu and Lagos,
since a strong maijority of young people
have already adopted new attitudes
and behaviours, V4C can focus on
publicising these numbers to encourage
slow adopters to change after realising
their behaviour and attitudes are not
shared by most of their peers.

Survey data in table 3.9 also indicates
where young Nigerians expect others
around them to lie on the KAP ‘4’
continuum of change (first order
expectations). These first-order KAP ‘4’
results on women'’s opinions in decision
making show strong regional differences
- stronger indications of the regional
frends described above in table 3.8.

Table 3.9: Young people’s expectations
of others’ atftitudes and practices on



Table 3.9: Young people’s expectations of others’
attitudes and practices on women’s decision making

ATTITUDE:
Women'’s opinions should matter

PRACTICE:
Women'’s opinions do matter

Fewer opinions

matter; Should not

B e (old)
1st
Enugu 12 12
Kaduna S/ 43
Kano 46 39
Lagos 10 14

People (aged 16-25)
with awareness (K+)
of women's roles in
household decisions;
but support beliefs
(A-); and act in ways
(P-) that promote
non-involvement of
women in making
household decisions
or do not participate
in making household
decisions

Fewer opinions
matter; Should
(new/old)

People (aged 16-25)
with awareness (K+)
of women’s roles in
household decisions;
support new beliefs
(A+) that acknowl-
edges women in
making household
decisions; but
continue old
behaviour (P-) that
promotes
non-involvement of
women in making
household decisions
or do not participate
in making household
decisions

More opinions
matter; should not
(old/new)

People (aged 16-25)
with awareness (K+)
of women's roles in
household decisions;
support old/current
beliefs (A-) that
women's opinions
should not matter;
but engage in new
behaviour (P+) that
involve women in
making household
decisions or actually
participate in making
household decisions

More opinions

matter; Should
(new)

People (aged 16-25)
with awareness (K+)
of women's roles in
household decisions;
support new beliefs
(A+) that acknowl-
edge women in
making household
decisions; and also
engage in new
behaviour (P+) that
involves women in
making household
decisions or actually
participate in
making household
decisions
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In the southern states it appears that

in the aggregate, young people’s
expectations about others’ behaviour
(and its acceptability) are distributed

in a pattern almost identical to the
personal behaviour and attitudes shown
in section 3.2.2. In other words, “l expect
what | experience” and vice versa.

As shown in the lower right quadrant,
approximately 60-70% of young people
in Enugu and Lagos (men and women)
both expect women's opinions to matter
in surrounding households and

approve of the importance given to
women’s decisions.

The upper left quadrant further
emphasises how the situation is very
different in the northern states of
Kaduna and Kano. Approximately 40%
of young men and women in these
northern states say women's opinions do
not maftter in surrounding households,
nor should women's opinions matter.

Despite the regional differences in
views, qualitative research from Enugu
corroborated the above findings, while
respondents from Kaduna, Kano and
Lagos counter the supportive data of
the importance of women'’s opinions in
household decision making:
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Overall, the data suggests that different
programme strategies will be needed to
effectively promote women’s decision-
making in the north and the south of
Nigeria, given that the majority of young
people in these states appear to be at
different stages of change - likely due to
cultural and religious factors associated
with each region.

It appears that decision making is
linked to masculinity, both in ferms of
demonstrating household leadership
and being able to provide for the
family. Not only are women perceived
to be less capable decision makers,
there is also a fear of social disapproval
if men are perceived as weak or
sharing decisions with women. Since
educated women appear to be more
respected decision makers, this may
offer an opportunity to create positive
role models and demonstrate that
women are capable decision makers
foo. Addressing stereotypes of both
masculinity and femininity also appears
fo be a key component in shifting beliefs
about decision making.
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3.3 Women in Local Leadership




Baseline Report:
Attitude, practice and social norms on key gender
equality issues in selected states in Nigeria

Respondents were asked a series of
guestions about the prevalence and
acceptability of women participating
in local leadership. Examples of

local leadership include Community
Development Associations (CDA),
and school, professional or tfrade
associations. Weighted averages

of results from the five social norm
qguestions are presented in the tables
below. Numbers represent prevalence
of the new practice and attitude
among Nigerian youth in Enugu,
Kaduna, Kano, and Lagos states.

Table 3.10 shows population weighted
averages of the original Likert scale
measured for each of the social norms
questions. This table also shows standard
deviations for each value, with smaller
standard deviations indicating greater
convergence of aftitfude or behaviour
within that stratum. In the following
analysis, respondents’ opinions of
whether other women should stand for
leadership positions was used as a proxy
for whether the women themselves
thought they should stand for leadership
positions. This choice improved survey
flow while frimming survey length, with
the goal of improving respondent
aftention and answer accuracy.



Table 3.10:
Weighted

averages of
attitude/behaviour

for women
standing for

local leadership
on 0-4 scale
(personal, first
and second-order
expectations)
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Table 3.10: Weighted averages of attitude/behaviour for women standing for

local leadership on 0-4 scale (personal, first and second-order expectations)
(Standard errors in poren’rheses)

Enugu '

Women

2.54 2.17 2.96 2.55 1.91 2.80
(0.13) (0.07) (0.07) (0.13) (0.08) (0.09)

Should Do - 3.01 2.81 - 3.34 2.78
(0.07) (0.08) (0.06) (0.08)

Kaduna'

Do 2.88 1.65 3.21 2.62 1.66 3.02
(0.08) (0.06) (0.05) (0.09) (0.06) (0.05)

Should Do - 2.86 3.08 - 3.12 2.90
(0.07) (0.05) (0.06) (0.05)

Kano '

Do 2.65 1.14 3.02 1.70 1.54 2.43
(0.10) (0.06) (0.06) (0.11) (0.09) (0.08)

Should Do - 1.71 3.02 - 2.46 2.36
(0.08) (0.05) (0.08) (0.07)

Lagos '

Do 2.74 1.98 3.02 2.76 2.06 3.04
(0.08) (0.06) (0.05) (0.09) (0.05) (0.04)

Should Do - 3.04 3.07 - 3.43 3.07
(0.05) (0.04 (0.04) (0.04)

The second table (table 3.11) shows the frequency of the new behaviour and
aftitude based on the binary coding described above. Results are ordered to fit

the social norms schema from Section 1, making it easier to identify the presence

or absence of social norm dynamics. As in the decision-making section, Question C
was frimmed both because it is not central to the social norms analysis (and enables
a more streamlined questionnaire), and because the question language would
have been awkward.



Table 3.11:
Prevalence of new
attitude/behaviour
for women in

local leadership
(personal, first

and second-order
expectations)
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Table 3.11: Prevalence of new attitude/behaviour for women in local leadership

(personal, first and second-order expectations)

Enugu '

Women

70.0% 59.8% - 67.7% 52.5% -
Should Do 81.4% 81.4% 47 7% 89.9% 89.9% 46.2%
Kaduna '
Do 77.8% 36.1% - 71.7% 37.8% -
Should Do 74.3% 74.3% 29.8% 83.7% 83.7% 31.1%
Kano '
Do 68.1% 25.2% - 40.2% 41.0% -
Should Do 40.2% 40.2% 30.2% 59.7% 59.7% 44.7%
Lagos '
Do 68.5% 50.1% - 69.2% 54.9% -
Should Do 73.1% 73.1% 35.3% 85.8% 85.8% 35.6%
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High percentages of youth across the
four states (7 out of 10 men and women)
hold a personal desire to participate

in local leadership. The one exception
is women in Kano, where only 4in 10
women want to stand for leadership
positions. In the other three states, there
is also a high approval rate among
youth for women standing for locall
leadership (72.8% to 89.9%). However,
only 6 out of 10 women and 4 out of 10
men in Kano support women standing
for local leadership.

As for what youth expect people around
them to do, half of young people in
Enugu and Lagos say that women

stand for local leadership sometimes or
often, but a lower percentage of young
people (26.2% to 41%) report the same
in Kaduna state. Kano state appears to
follow a different dynamic, potentially
because of cultural and religious
differences. Noteworthy here is that 6
out of 10 young women in Kano support
women standing for leadership positions,
but only 4 out of 10 young women want
to stand for those positions themselves.

Interestingly, young men in Kano also
report that women are in leadership
positions less often than the rate
observed and reported by young
women (26% versus 41%). This suggests
an information disconnect between
what women actually do in the
community and what men observe
them doing. Raising awareness of
women’s current leadership roles —
and their positive effects on family and
community — may lay the groundwork
for broader promotion of women's
leadership in Kano.

Despite the high rate of willingness to
take part in local leadership among
youth in three states, their expectations
of others’ approval of this is much
lower. Less than hallf of youth (29.1% to
48.3%) think that their reference group
should approve if they were to stand for
leadership positions.

A general attiftude among all categories
of respondents was that women would
like to be in leadership positions more
often than they are, irrespective of the
positions. This view was based on beliefs
that women: also want to enjoy the
same rights as men; feel they have more
fo offer the country/their community;
want to change people’s mindsets
about women's capabilities; want to be
known/seen; and want to join the global
frend of having more female leaders.
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Yet, most of the respondents claimed
not to know anyone who approved of
women standing for leadership positions
at least as much as men. A few said
they believe that about 20% of people
would approve of women standing for
leadership positions. The major point
raised against women taking these
positions, even among a large number
of women, was the general belief that
men are divinely ordained to be leaders
while women should provide supportive
functions.

Indeed, many female respondents
said that women endure significant
infimidation and harassment before
rising to the top levels. Their reluctance
to stand for political positions was also
as a result of the belief that they will
not be voted for. Qualitative research
indicates a negative reaction from
people when women are in leadership
roles, with some seeing it as ‘going
against the tradition of the community
and their religion’, and that such women
are deviating from what is desired

and expected of them for their own
gratification.

In order to better understand those who
are influential in the lives of Nigerian
youths, respondents were asked to
identify those whose opinion matters

to them. Parents, spouses and friends
were all listed as frusted people with
sound judgements. Religious leaders
were also listed, with respondents saying
most would rely on holy books and
would say that women are not suited
for leadership. Respondents also said
that tfraditional and community leaders
would see it as taboo or culturally
offensive for a woman to be in a
leadership role.

Of the three behaviours targeted by
V4C, women in local leadership appears
to be the behaviour that most exhibits
signs of being a social norm —and
specifically, a social norm near a tipping

point. Within almost all of the survey
data, young people’s expectations
about what others do is congruent

with what behaviour they think others
approve of. In this case, young people
report relatively low rates of expected
social approval for women in leadership
roles, and that rate is consistent with the
observed frequency of women in actual
leadership positions.

The data shows strong indications

of secret deviants and reluctant
practitioners, as described in Appendix
A. Crucially, both young men and
women (again apart from Kano) are
more supportive of women taking local
leadership roles (about 70-85%), both
compared to their personal desire

to participate (70%), and compared
fo their expectations about others’
approval (30-50%).

In summary, young people think that
their society disapproves of women in
leadership roles almost twofold more
than young people actual disapprove
of it. Shedding light on the latent high
rates of support among youth for
women in leadership may help catalyse
a tipping point, enabling the large
number of young women who desire
leadership roles to make the step.

It is worth noting, though, that older
people may be less tolerant of
women in leadership - this, foo, could
confribute to the discrepancy between
respondents’ support and the level of
support they expect from others. While
young people in Nigeria are ready for
women to take on more leadership,
current participation is dictated by the
expectations and approval of other
strata in society.
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For example, if parents, elders, and
religious figures are the people

whose opinion most shapes women’s
participation, and these groups

are perceived by young people to
disapprove of women's leadership,
then the old norm will be held in place
despite a large desire among youth to
see more women in leadership roles. This
dynamic could lead to the discrepancy
between expectations of what others
think and do, compared to one’s own
personal expectations.

Again, a continuum of change plotted
in the KAP ‘4" Matrix highlights the
potential for a tipping point — a situation
in the near future in which a large
number of youth could switch from old
to new practices. The survey shows an
overwhelming maijority of young women
say they approve of women standing
for local leadership positions (nearly 9
out of 10 women for Enugu, Kaduna
and Lagos). Only Kano is an exception,
with just 6 out of 10 women expressing
approval of women's local leadership.
In general, 7 out of 10 women are
already interested in standing for local
leadership themselves, with Kano again
the exception (4 in 10 women).

Table 3.12 disaggregates these numbers
fo plot what percentage of young
people hold the different combinations
of old and new attitudes and practices
relative to V4C's stance on women
taking leadership at the local level.

Table 3.12: Personal KAP on local
leadership



Table 3.12: Personal KAP on local leadership

Key:

=
e

Do not want to
lead; Women
should not (old)

1st
Enugu 5 S
Kaduna 10 8
Kano 34 19
Lagos 7 10

People (aged 16-25)
with awareness (K+)
of women's
contribution in
leadership; but
support beliefs (A-);
and acts in ways (P-)
that promote
non-participation in
local leadership or
do not participate in
local leadership

Do not want to

lead; Women

should (new/old)

People (aged 16-25)
with awareness (K+)
of women's
contribution in
leadership; support
new beliefs (A+) that
accept women to
participate in local
leadership; but
continue old
behaviour (P-) that
promotes non-par-
ficipation of women
in local leadership or
do not participate in
local leadership

ATTITUDE:

Support women standing for leadership

PRACTICE:

Personal interest in leading

Do want to lead;

Women should

not (old/new)

People (aged 16-25)
with awareness (K+)
of women's
contribution in
leadership; support
old/current beliefs
(A-) that disapprove
women's participa-
tion in local
leadership; but
engage in new
behaviour (P+) that
promotes women's
participation in local
leadership or
participate in local
leadership

Do want to lead;

Women should

(new)

People (aged 16-25)
with awareness (K+)
of women's
contribution in
leadership; support
new beliefs (A+) that
accepts women to
participate in local
leadership; and also
engage in new
behaviour (P+) that
promotes women’s
participation in local
leadership or
participate in local
leadership
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The large maijority of women support
other women taking local leadership
roles. This is seen by the higher
percentages in the 2nd and 4th
quadrants of the KAP ‘4’ Matrix.

Variation comes between women's
support of and desire to participate in
local leadership. Comparison of the
bottom left and right quadrants shows
that among the majority of women who
support women taking leadership roles
at the local level, it is approximately
twice to three times as common to
want to participate in local leadership.
The lower left quadrant shows that in all
states, between 20-25% of women say
they would approve if other women
were elected fo local leadership, but
they themselves do not want to lead.
Kano is the only state that deviates from
the trends described above, showing a
higher relative percentage of women
who support women in leadership but
do not want to take leadership positions
themselves.

Kano is also the only state with large
numbers of young women in the upper
left guadrant of the matrix (old aftitude,
old practice), with 34% of young
women saying that they do not want

to participate in local leadership nor do
they think women should participate

in leadership. For all other states, 10%

or less of young women report holding
both old attitudes and old practices.

The empirical pattern remains similar
for men. With the exception of Kano
state, the data reveals that less than 1
out of 5 young men themselves wanfts
to participate in leadership and would
not support women to do same (2nd
quadrant). By comparison, about 3 out
of 5 young men themselves want to
participate in leadership and equally
support women to take on leadership
roles (4th quadrant). As for Kano state,
there are more young men (40%) who
themselves want to take on leadership

positions and would not support women
to take on similar roles, as compared o
young men (28%) who would take on
leadership positions and also support
women to do the same.

All states, and particularly Kano, show
that there is a larger percentage

of young men (14-40%) compared

fo young women (5-7%) who want
leadership positions themselves and
would not support women to take

on leadership roles (2nd quadrant).
Interestingly, apart from Kano, more
than 60% of young women approve
of female participation in leadership
and also desire to be in leadership
themselves. In Kano only 34% of young
women self-identified in this category
(4th quadrant).

Qualitative research reveals that a
significant number of young women
would like to see women taking up
leadership positions, but they themselves
do not want to participate The reasons
for this vary from: lack of interest;
perceived societal pressures; and lack
of financial wherewithal or a financier,
as contesting for a polifical post would
require money fo offset campaign
expenses.

In unpacking why men do or don't
support women in local leadership, the
maijority of the respondents said that
most people prefer men to women
standing for leadership positions. They
said that men are believed to be
physically sfrong and more intelligent,
able to face uncertainties associated
with contesting for and being in
leadership positions, and usually have
a higher educational background (this
was especially common in the north).

The survey observed that religion has
a significant association with the level
of women'’s involvement in leadership.
Both Islamic and Christian religions
were variously cited by respondents
as providing great support for men
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standing for leadership positions. The
most commonly raised point in support
of this stance, even among women, was
the general belief that men are divinely
ordained to lead while women should
provide support. However, about one
third of the respondents — both men and
women — were not opposed to women
holding leadership positions in non-
government organisations, schools or
churches.

In summary, it appears that in Kano state
the maijority of men do not approve of
women in leadership roles (although
they themselves often desire leadership
positions). In Kano, young women also
do not see themselves taking on these
roles (although a majority of young
women would approve of other women
in local leadership). For the other states,
a large majority of young people — both
men and women — already support
women taking on leadership roles.
Therefore, programmatic efforts may
want to target the 20-30% of young
people who support women in local
leadership but are not yet interested

in taking on such responsibilities
themselves.

This section focuses on how frequently
women in their community stand for
local leadership positions, and whether
they would support a woman to stand
for a local leadership position. Findings
related to young people’s expectations
for women in leadership capture a
slightly different dimension of behaviour
compared to VAWG and decision
making. This is due to the public and
open nature of leadership as compared
to VAWG or household decision making,
which are not usually openly discussed
or experienced in the public domain.

Table 3.13: Young people’s expectations
of others’ attitudes and practices on
local leadership



Table 3.13: Young people’s expectations of others’
attitudes and practices on local leadership

Key:

=
Sod

Women do not
stand; Women
should not (old)

1st
Enugu 8 12
Kaduna 12 18
Kano 25 52
Lagos 6 17

People (aged 16-25)
with awareness (K+)
of women'’s
confribution in
leadership; but
support beliefs (A-);
and act in ways (P-);
that promote
non-participation in
local leadership or
does not participate
in local leadership

Women do not
stand; Women
should (new/old)

People (aged 16-25)
with awareness (K+)
of women'’s
confribution in
leadership; support
new beliefs (A+) that
accept women to
participate in local
leadership; but
continue old
behaviour (P-) that
promotes non-par-
ficipation of women
in local leadership or
does not participate
in local leadership

ATTITUDE:

Women should stand for leadership

PRACTICE:

Women do stand for leadership

Women do stand;
Women should
not (old/new)

People (aged 16-25)
with awareness (K+)
of women'’s
contribution in
leadership; support
old/current beliefs
(A-) that disapprove
women'’s participa-
fion in local
leadership; but
engage in new
behaviours (P+) that
promote women's
participation in local
leadership or
participate in local
leadership

Women do stand;
Women should
(new)

People (aged 16-25)
with awareness (K+)
of women'’s
contribution in
leadership; support
new beliefs (A+)
that accept women
to participate in
local leadership;
and also engage in
new behaviours (P+)
that promote
women's participa-
fion in local
leadership or
participate in local
leadership
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In Enugu, Kaduna and Lagos states,
nearly 9 out of 10 young women

and men say they would support a
woman if she was selected for local
leadership (only 6 out of 10 for Kano
youth). Comparison of the lower right
and left quadrants shows that about
half of these young supporters say that
they do not see women in leadership
positions in their area. This suggests
that young people — both men and
women - are willing to be supportive of
women taking on greater leadership in
their communities, if those women are
empowered and enabled to do so.



Section 4:
Programming
Implications

N E
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However, through the use of novel social
norms analysis and a KAP ‘4’ framework,
the study reveals the importance of

the baseline data itself. This study has
shown how the prevalence of positive
aftitudes and practices varies, both
across behaviour areas and across
demographics (partficularly gender

and state). This distribution has distinct
programming implications for each of
the three target behaviours.

Furthermore, social norms analysis of
the baseline data shows that behaviour
may be influenced in ways that differ
from the theory of change originally
proposed. Results suggest that not all
of the target behaviours are strongly
influenced by social norms. In the case
of VAWG, there may be a public norm
against VAWG while it confinues to
persist — and frequently be justified —
behind the doors of one’s household.
Regarding household decision-making,
behaviours are again private, and this
lack of transparency — compounded
by widespread acceptance of current
gender roles — also suggests that social
norms do not play a strong role in
influencing behaviour. Of the three
behaviour areas, women in leadership
displays the strongest signs of being a
social norm, and a behaviour where
young people are ready to embrace
a new norm of greater women'’s
participation.

Therefore, while social norms do not
play as strong a role in determining
behaviour as was initially expected, this
study demonstrates the importance

of conducting an intial social norms
analysis in development initiatives.
Without a social norms analysis,
assumptions are made about how
personal knowledge versus social
pressure affect behaviour, and these
assumptions shape programming,
often without data to support these
programming choices. With clearer
measures of whether social norms
exist, programmes are empowered o
choose outreach strategies that more
accurately (and effectively) map onto
a population’s personal decisions and
social dynamics.

Modifying normative information can
be a powerful way fo infroduce social
change. When behaviours are not
publicly visible, people’s perceptions of
what is normal may be skewed because
they lack information about what

others are thinking and doing. V4C's
intervention can help correct this by
providing accurate information about
the views of community members.

This not only leads to a better sense

of how one'’s peers think, but also

opens opportunities for targeting key
influencers to acknowledge and talk
about the shift in attitudes. Showing that
there is wider public support for women
taking a greater role in decision making
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at home, and also for having positions
in local leadership, for example, could
help shift the consensus on these issues.
For some extremely personal behaviours
and experiences, such as experiencing
or committing VAWG, individuals may
not want to feel there is an audience

of other people involved in potential
courses of action. In this case, normative
information could be adapted so as to
avoid the impression that an audience
is watching and judging an individual’s
response to the situation (Tankard and
Paluck 2015).

4.2 Violence Against Women
and Girls

Overall, there is widespread disapproval
of VAWG, and there is widespread
knowledge that others disapprove of
the practice as well. However, because
of a lack of social sanctions, such as
public disapproval or ostracising of
perpetrators, widespread disapproval
currently has little bearing on the
behaviours in households. The lack

of laws punishing VAWG also enables
behaviour to lag behind approval in the
movement towards a new norm of not
engaging in VAWG.

Information campaigns that emphasise
why VAWG is wrong will likely be
redundant given the widespread
disapproval that already exists for the
practice; programming may be more
effective if it targefts reference groups
and creates publicity about how
widespread disapproval of VAWG is.

Strengthening laws against VAWG and
empowering people to take a stand
against it in their social circles could put
additional pressure on men to stop this
unpopular practice. A public awareness
campaign focusing on the large
numbers of people who disapprove

of such violence (and publicly share
their negative opinion of men who

practice VAWG) could be an effective
strategy to promote more widespread
abandonment of the practice.

However, hitting a woman in one’s
household is still viewed as partially
being brought on — and possibly
justified — by the woman’s behaviour.
Furthermore, occasional hitting of a
woman appears to be thought of
differently from more regular VAWG (and
therefore is condoned more often). It
would be useful to educate the public
about how VAWG is never acceptable,
regardless of a woman’s behaviour, or
the frequency of violent acts.

It appears that there is a misperception
that VAWG is only a lower class issue,

or one relegated to drunks and social
miscreants — possibly because VAWG in
other socio-economic classes is more
private and thus others have limited
knowledge that the practice still occurs
within these groups. Young Nigerians
might benefit from information on how
VAWG continues to affect women in all
socioeconomic strata, and therefore is
everyone's problem and responsibility.

Programming could also include
empowerment initiatives that give
young people the skills to push back
on key reference groups like peers,
adults, and even religious figures to
educate them both about why VAWG
is not acceptable and — perhaps more
importantly — about how widespread
disapproval of VAWG is among the
younger generation. Youth could be
frained fo publicise and model positive
change for the older generations.

Programming may be more effective
if it is tailored to the differences in

the norms that we observed in each
state. For example, approval rates of
violence are lowest in Lagos (around
5%) and much higher in the three
other states (up to 35% in Kano). There
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is also a large reporting gap in the
prevalence of domestic violence in the
two northern states: in both Kaduna
and Kano, women report much higher
rates of violence than men (up to 25
points higher). Also, men report that
violence rates are significantly higher
in surrounding households than in their
own (up to 40 points higher), again
suggesting an underreporting of the
prevalence of these behaviours.

Family members and elders appear to
be important reference groups for this
behaviour and programming should
also target these groups so that their
perception of what behaviours are
acceptable and what behaviours merit
sanctioning may change.

In highlighting the prevalence of
afttitudes or behaviours, it is important
to consider how sharing information
may have effects contrary to those
desired by the programme (cases where
people might realise that their positive
behaviour is in the minority and thus
feel pressure to revert). For example,

if young men consider their peers to

be an important reference group, and
they become aware that VAWG is seen
less negatively among their peers than
expected, they may be more willing to
commit acts of VAWG in the household.

4.3 Household Decision
Making

We found that self-reported afttitudes
and practices are fairly evenly split
between two equilibria: the opinion of
women in households does and should
maftter a good deal; and her opinion
does and should matter only a little.
Quantitative and qualitative evidence
suggest that this even distribution is in
part due to a widespread perception
that women should make some
household decisions, but that men
should make more.

Of the three issues explored in this report,
women's opinions in household decision-
making is the most entrenched in the
old behaviours and attitudes. Individuals
appear fo hold strong stereotypes
about women and men'’s abilities, as
well as how their different dispositions
would affect the quality of decisions
they make. Messaging that counters
these stereotypes — particularly through
positive role models and through
messaging from key influencers — could
start o change aftitudes.

Conceptions of masculinity matter —
both in that men are perceived to be
the stronger and more level-headed
partners in a household, and also that
men have a position of power and
prestige to maintain. This position is
threatened by women taking equal roles
in household decisions. Conversations
on what it means to be a strong man,
if messaged from key influencers and
targeted reference groups, could

shift how both men and women think
about masculinity, with implications for
household dynamics.
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While the qualitative data suggests that
limited decision making for women is

a common practice across Nigeria,

the quantitative data suggests that this
practice is even more entrenched in
the north. This suggests that different
programme strategies will be needed to
effectively promote women's decision
making in the north and the south of
Nigeria, given that the majority of youth
in these states appear to be at different
stages of change, likely due to cultural
and religious factors associated with
each region.

It appears that an information
campaign about women's decision
making would be more useful in the
north, particularly if it worked with
religious and cultural leaders to address
some of the underlying beliefs that
enable the old behaviour and practices
to persist. In the south, survey data
suggests that acceptance of women

in decision making is more widespread
than is commonly perceived. V4C
therefore may want to focus on
publicising these numbers to encourage
slow adopters to “tip” after realising that
their behaviour and attitudes are not
shared by as many of their peers as they
thought.

Since educated women appear to

be more respected decision makers,

this may offer an opportunity to

create positive role models and
demonstrate that women are capable
too. Addressing stereotypes of both
masculinity and femininity also appears
to be a key component of shifting beliefs
about decision making.

4.4 Local Leadership

Shedding light on the latent high rates
of support among youth for women in
leadership may help catalyse a tipping
point, enabling the large number

of young women who quietly desire
leadership roles to actually do so.
While many people still see leadership
as a man'’s role, it appears that this
perception is based, to a high degree,
on the lack of female role models in
leadership who could dispel these
perceptions.

Therefore, creating mentorship
programmes, tfraining, or leadership
pathways could help more women
have access to leadership roles. These
women'’s stories can be publicised

so that other men and women start

to shift their attitudes about whether
women in leadership is desirable. This
assistfance could also address the
practical concern that appears to

be experienced by men and women
who want to tfake a more active
leadership role: financial backing or the
wherewithal to garner the local support
needed to win the position.

It appears that while young people may
be more open to women in leadership
positions, elders, and older adults more
broadly still oftfen oppose women

taking these roles because of how

they see women'’s abilities and duties.
Programming that targets these elders
and influencers could help catalyse a
faster change.
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Kano state is a special case in this
issue area, as young women show less
interest in participating in local politics.
Raising awareness of women’'s current
leadership roles, and their positive
effects on family and community,
may lay the groundwork for broader
promotion of women's leadership in
this state. If there are no local female
leaders, programming should work with
key influencers to create a supportive
climate for a woman to take this role,
and then she can subsequently be
promoted by these leaders as an
example for others to follow.

There are two more broad issues that
arose during our research as a barrier
to women taking leadership posifions.
These are illiteracy, and an aversion o
taking part in what is perceived to be
corrupt polifics.
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A.1 Translating Social Norms Theory into a Survey Framework
Social norms are behaviour regularities that meet the following criteria:

1. Belief that the behaviour is widespread among one's reference group (1st order
expectations)

2. Conscious or unconscious belief that others from one’s reference group approve
or disapprove of the target action (2nd order normative expectations)

3. Motivation to comply with the target action through the approval or disapproval
of others.

Thus, fo properly ascertain whether a social norm influences behaviour, a study’s
methodology must measure six elements: empirical and normative expectations for
one’s self, for others, and for others’ expectations about the respondent.

Figure A.1: Social norms framework

Self Others 1st Order Others 2nd Order
Empirical | A: Whatldo B: What others do C: What others think
| do
Normative | D: What | think | should | E: What | think others F: What others think
do should do | should do

For each target behaviour, the survey includes at least six questions to gather data
on the six cells of this matrix (one's own behaviour, one’s expectations about others
behaviours, and what behaviour the respondent thought others would expect, as
well as the degree of approval of each of these categories). By comparing cell
values and level of deviation between cells from the table above, multiple relevant
characteristics were identified which allowed the following:

a. ldentifying the presence of a social norm
b. Quantifying the intensity and uniformity of a behaviour regularity and/or a norm

c. Placing individual respondents on the KAP '4" continuum of change (enabling
extrapolation to the general 16-25 population)

d. Identifying norms that may be nearing tipping points, both at individual and
group levels.

As a result, V4C is able to identify what normative and empirical expectations
exist within the population, and how V4C programming can capitalise on these
expectations.
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A.2 Theory of Change: Individual Level

The Stages of Change model (Shell-Duncan and Hernlund, 2007) proposes that
individuals move through five stages when changing behaviour:

Pre-contemplation (whether conscious or unconscious): An individual is either
unaware or aware of the issue and its consequences but is not considering
behaviour change

Contemplation: An individual begins to wonder if the issue relates to her/his life
and is considering behaviour change

Preparation: An individual gets more information and develops intent to act or
starts preparing to change behaviour

Action: An individual begins to fry new and different ways of thinking and
behaving

Maintenance: An individual recognises the benefits of the behaviour change
and contfinues to practice new behaviour.

Using this model, individuals can be categorised according to their readiness to
change, and inferventions and messages can be designed for each stage along
the pathway to change. This model has been widely used for designing health
interventions, such as those addressing smoking, weight loss or drug addiction.
The Stages of Change model can be seen as more appropriate to issues where
individual aftitudes are more important than shared social norms. It suggests that
each individual proceeds along the pathway to change at his or her own pace,
and is not strongly influenced by the rate at which others in society change. It
suggests that change will be gradual and incremental, rather than sudden and
fransformational.
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If a matrix is created with knowledge and attitude on one axis, and practice on the
other, these stages can be plotted as:

Oold New
Attitude Attitude
Old
Action
New

Action
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So under a personal attitude, the stages of change could be expected to flow as
follows:

Oid New
Attitude Attitude
Old
Action
New
Action

However, in a social change model, there are two possible pathways for change:

1. Attitude change before behaviour change, which is a more conventional
individualistic model. This route to change is more likely where the desired new
behaviour is not easily visible to others, and therefore people do not see others

modelling the new norm. An example of such a behaviour might be domestic
violence.

2. Behaviour change before attitude change, where individuals change to the
new behaviour because they see others change around them, although they
may not change their attitude. This route is more likely where the desired change
is clearly visible and public, such as child marriage, and is therefore subjected to
social regulation and peer pressure.
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Thus, under a social norms typology (Shell-Duncan et al. 2011), the following five
alternative stages of change can be identified:

I Non-contemplator: Not considering behaviour change
I Contemplator: Considering behaviour change

I Reluctant practitioner (latent potential for change): Supporting old/current
beliefs relating to an issue; but engages in new behaviour that promotes new
norms

I Reluctant abandoner (sfill, successful behaviour change): Supporting new beliefs
relating to anissue; but continues old behaviour that promotes old/current
norms

I Wiling abandoner: Supporting new beliefs relating to an issue; and also engages
in new behaviours that promotes new norms.

These five stages of social norms change fit into our schematic as illustrated below,
with the possibility for action to change before behaviour, or behaviour to change
before action. Note that there are two versions of non-contemplation and reluctant
abandonment, depending on whether one is aware of the new practice. Each
pathway culminates ideally in wiling abandonment (key for maintenance).

o] [¢] New
Attitude Attitude
(o][¢]
Action
New

Action
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Knowledge acquisition facilitates the transition from old to new attitudes. However,
in the case of social norms, two types of knowledge are relevant: knowledge about
the women's empowerment issue itself, and knowledge about others’ beliefs and
expectations. A successful KAP instrument will assess both types of knowledge, as
well as corresponding attitudes about this knowledge.

In summary, V4C has identified two pathways for behaviour change. One pathway
(aftitude change, then action) can apply to both personal and social norms. The
other pathway (via reluctant abandonment) is unique to social norms. By measuring
both individuals' current aftitudes and actions, we can benchmark progress towards
the goal of willing (and sustainable) abandonment, regardless of the change
pathway.

A.3 Theory of Change: Group Level

To understand how adoption of the new behaviour at the individual level franslates
to group-level change, one must consider theories of diffusion. Diffusion theory is
based upon concepts about how new ideas spread through society and has been
used to understand the up-take of new technologies. The theory suggests that
individuals fall info groups based on their openness to new ideas. Some people —
“innovators” and “early adopters” — are quick to take up new ideas, whilst others are
slower — the “late majority” and “laggards”.

Diffusion relies upon ideas of social influence: a “critical mass” of “opinion
leaders” spreading new ideas; a “fipping point” is reached when change rapidly
accelerates; and the new behaviour is widely adopted and becomes the new
norm. The Diffusion approach is more appropriate when social norms are strong
and where people’s behaviour is driven by their expectation of others. This model
suggests that change may occur quickly once a tipping point is reached, but
reaching this point may take a long time.
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It is not known to what extent the behaviours targeted by V4C are driven by
individual attitudes or by social norms. For behaviours predominantly determined by
individual circumstances and opinions, a linear trend in behaviour is expected from
successful programming — as more people are exposed to the intervention, more
people change their behaviour. However, if individual behaviour is influenced by
social norms, we would expect change to be much slower at first, with a rapid rate
of change once the tipping point has been reached. Therefore, it is important to
measure both attitudes and practices in the KAP survey so that the programme can
understand how and when widespread attitudes are changing, even if measurable
behaviour remains the same.

Predicted Rate of
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Norms
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V4C’'s model of social norms change uses elements of both theories — and in fact,
the diffusion model also includes stages of change, where the individual becomes
aware of the innovation, considers it, and decides whether or not to adopt it. Thus,
the two approaches can complement each other.

The diffusion model guides the V4C communications strategy, using opinion leaders,
celebirities, religious and traditional leaders, brand ambassadors and social networks
to spread new ideas through society. The approach is designed to maximise the
exposure which any individual may have to V4C's messages, and to use popular
and respected figures to promote the change.
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A.4 Typology for Social Norms Measurement

The survey instrument was designed to maximise data collection for all six cells
presented above for as many V4C target behaviours as possible, while keeping the
survey engaging for the respondent and limiting survey length to approximately 50
minutes.

For modules on household decision-making and VAWG, basic questions about
one's own behaviour were modelled on DHS survey questions. Examples include
making decisions about different types of purchases and whether it is acceptable
to hit a woman in certain situations. For the political leadership module, questions
were adapted from the African Union and UNDP's Strategy for the Harmonisation
of Statistics in Africa (SHaSA) governance module. These basic questions were then
expanded into a longer set of questions that included expectations about others’
and one’s own opinions related to the same behaviour.

Overall, the survey instrument includes up to six questions per target behaviour. Each
qguestion corresponds to different levels of information about attitudes and practices
that are needed to determine the presence of (or change in) social norms. For ease
of reference, each cell has been labelled with a letter, and this letter consistently
corresponds to the equivalent survey question asked in regards to the target
behaviour. The resulting social norms matrix is indicated below.

Figure A.1: Social norms framework

Self Others 1st Order Others 2nd Order
Empirical | A: What | do B: What others do C: What others think
| do

Normative | D: What | think | should | E: What | think others F: What others think
do should do | should do
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Decision-Making

Change in Aftitudes and Practice
for gender gap in decision making
(various kinds of decisions)

Social norms for women's decisions
(in general) ABDEF

Change in decision-making
between the time period before the
survey (t-1), survey baseline, and
future survey rounds

Violence Against Women and Girls

Change in Attfitudes about violence
(various kinds of violence)

Social norms about physical,
psychological, and verbal abuse
ABCDEF

Change in Attitudes about
intervening in violence ADE

Leadership

Social norms about women in
leadership (at 5 levels) ABCDEF

Change in perceived opportunities
forwomen AD

Social norms about whether
a woman's opinion should be
considered ABCDEF

Difference in opinion mattering
between men and women ABCDEF

Change in perceived practice
about voting AD

Masculinity

Mostly similar to above, except less
documentation for questions C and
F, so may need to use B as a proxy

for norms.

Ideally indicators in each of the six cells
will be calibrated to the same scale: a
binary 0/1, a continuous scale from 0

to 1if measuring frequency, or a Likert
scale of the same size for each question.
By using scales of the same size, we

are able to directly compare relative
magnitudes of responses, both at the
individual and aggregate levels.

The presence and strength of a social
norm is identified by comparing values
in key cells of this matrix. A social norm
is likely to be present and stable if what
others do aligns with respondents’
perceptions of others’ expectations
about their own behaviour. There also
needs to be an expectation that others
indeed have some opinion about what
is appropriate in one’'s own household
(F cannot equal zero). In other words, a
stable social norm exists if:

It is also possible to calculate the
intensity and uniformity of a behaviour.
This is frue both at the individual and
group level. For the individual, are one’s
expectations of others consistent with
expectations for oneself2 For the group,
how much variance is there in atftitudes
within the population, or behaviour
within the population?
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As the table below illustrates, the individual and combined levels of A, B, and C
indicate how frequently a behaviour occurs. The individual and combined levels of
D, E, and F indicate how strongly individuals approve of this behaviour.

(Perceived)
Intensity/Uniformity
A+B+C var(A+B+C)
(Perceived)
Behaviour
Normative Expectations
D+E+F var(D+E+F)

A social norms framework of analysis can also identify what norms are likely unstable
and/or may be nearing a tipping point. Tipping points can be considered at an
individual level (how likely is it that my behaviour will change) and at the group

level (how likely is it that a majority of the population will shift fo the new norm). Both
levels are important — understanding what it will take to influence individual-level
behaviour increases the likelihood of individuals adopting the new practice, and it is
only once a critical mass of people engages in the new behaviour that it becomes
sustainable. This is because social norms usually involve a fear of negative sanctions
or disapproval, so a majority of people need to adopt the new behaviour for it to be
self-reinforcing.
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Individual-level tipping points, listed in order of situations most promising for change:
1. High number of secret deviants (new attitude/new practice):

A=D

A#C

A # (F=B)

2. High number of reluctant practitioners (new attitude/old practice)

A#D

A = Cif public; A # C if private

A# (F=B)

3. Reluctant abandoners (old altitude/new practice)

A#D

A= (F=B)

A = Cif public; A # C if private

Group tipping points, listed in order of situations most promising for change:

1. Misperception of mean attitude (new more prevalent than believed)

ave(E) # ave(F)

2. Misperception of mean practice (new practice more prevalent than believed)

ave(B or A) # ave(C)
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B.1 Quantitative Methods

An attfitude, practice and social norms survey was conducted with 16-25 year old
females and males using a three-round cluster household survey design. This report is
for the baseline round.

V4C is an innovative and ambitious project that breaks new ground by using both
fraditional and new media to reach its audiences and lay the foundations for
changes in the social norms governing gender relations in Nigeria.

Programming is carried out in four Nigerian states, and thus the survey is designed
to accurately measure the attitudes and behaviours of youth in these states.
Programming includes radio dramas with a large but not total coverage of the
population in the participating states; “Safe Spaces” after school workshops; and
partnerships with key influencers (religious and traditional leaders, pop icons, etc.).
Repeated annual surveys are proposed as a basis for re-evaluating attitudes,
practices and social norms. Therefore, V4C is using a cohort longitudinal survey to
monitor and evaluate its radio (and other) programming and corresponding

KAP progress.

In order to accurately measure changes across the knowledge, atfitude and
practice spectrum, it is important to select a population that most closely
approximates the age at which both the direct intervention (i.e. face-to-face and
online interactions) and the radio content programming targets.

The sample universe consisted of 16 to 25 year old females and males in the local
government areas (LGAs) within the four programme implementation states
(Enugu, Kaduna, Kano, and Lagos). Because it was not possible to determine the
exact radio catchment area for the relevant stations in each state, enumeration
areas were randomly selected regardless of potential radio exposure under the
assumption that radio coverage, while not complete, was sfill fairly homogenous
across the state. The sample frame included all residences, but excluded post-
secondary institutional dormitories.

To ensure that every male and female between the ages of 16 and 25 had an
equal opportunity of selection within the sample universe, in the final sampling
stage, a household listing was undertaken prior to the survey enumeration, rather
than quicker and cheaper approaches like random walks. A random walk has

the deficiency of not being able to ensure that everybody has an equal chance
of selection, and can result in nontrivial bias and imprecise weights. In some
sifuations, random walks have been shown to under-represent populations living
on the outskirts of a Primary Sampling Unit (PSU) — who are often systematically
different from those living closer to a PSU centre (poorer, higher percentage of
ethnic minority, etc.)'®. As the last Nigerian census was conducted in March 2006
this could not be relied upon to be sufficiently up-to-date to provide a reliable
population estimate of male and female 16-25-year-olds in the enumeration areas
(EAs) sampled for this survey. A household listing in the sampled EAs listed 52,500
individuals, to build male and female 15-25-year-old within-EA sample frames. The
household listing also enables the project to select replacement respondents as the
sample matures and attrition occurs. EAs were selected randomly using a list from
the last census in 2006.
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In total, 4,798 respondents completed the survey representing 2,401 households
for females across the four states, and 2,397 households for males. The average
response rate was 97.5% (see table B.1).

Table B.1: Individual response rates by residence and sex

Individual-level Enugu Kaduna Kano Lagos
response rate

Female Male | Female Male | Female Male | Female Male
Completed 603 590 597 608 601 603 600 597
individual survey
Household refusal 11 8 12 9 15 6 10
Selected 5 4 9 5 7 5 5 5
respondent refusal
Total 619 602 618 622 623 614 615 610
Individual response 97% 98% 97% 98% 96% 98% 98% 98%
rate

After the mapping and listing of households in each EA cluster, the list of all
members found in each cluster was populated into a spreadsheet for sampling of
respondents. The list of respondents was stratified by age and gender within the EA.
Eligible people (aged 16 to 25 years) in each cluster were listed by sex, and from the
list of each sex, a random sample of five were selected. The final list of five males
and five females was used for the survey. Additionally, a back-up list from which to
draw names in cases of survey refusals was produced.

The number of respondents enumerated per PSU was maintained at five males and
five females. This is for two reasons:

1. The design effect calculation, described below, is based upon five males and
five females being enumerated per PSU, to minimise design effect.

2. The survey team structure and logistics were set up in the intervention area to
efficiently enumerate 10 respondents per PSU, and significant changes to this
would potentially infroduce logistical inefficiencies.

As a side note, the piloting of the enumeration procedures in the four states also
provided preliminary indications of the prevalence of 16-25 year olds who listen to
the radio stations where V4C broadcasts its content. The information available on
radio station listenership indicated that between 20-30% of the radio listening cohort
were aged 16-25 years old.
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Given the coverage of partner radio stations within V4C's four target states, it was
difficult to find residents living outside the radio catchment area. Furthermore,

the areas that are excluded from the radio catchment area are likely to be
systematically different from areas receiving the radio signal in ways which could
bias analysis were this non-listening group to be used as a conftrol group. Therefore,
it is necessary to explore alternative strategies for demonstrating that any observed
changes over time are attributable to V4C programming rather than exogenous
influences.

Firstly, a before and after intervention measurement approach can be considered
in a project where no robust counterfactual group can be identified, which is

the case with the V4C, primarily because of the widespread radio programme
coverage. Measurements before, during and after the intervention period provide
the basis for causative inference. This baseline report is the “before intervention”,
asking respondents to report a change in attifude and practice in the year prior
fo the programme’s implementation. This data creates a baseline rate of change
and provides the empirical basis for causal inference, when contrasted with later
observations from the same respondents.

Table B.2: Table B.2: Sampling structure over baseline and for subsequent annual
Sampling structure enumerations for the four states for a single sex cohort, with totals for total number

of respondents per survey rounds, with and without design effect incorporated

Age

= 3
as 2
o2 o
0 °
== 0 3
I
58 2

4 fD;.-
S £
8 23 3
8| s =
S o] ol 2] el N ] ol e el e e el 8| 285 T
Survey# | oo N| ®| 9| ©| = N| W| &| & 6| N| ® w| =Z|La| N
Baseline 291 29| 29| 29| 29| 29| 29| 29| 29| 29 290 | 2,320 | 4,640
Endyear1 | 29| 29| 29| 29| 29| 29| 29| 29| 29| 29| 29 319 | 2,552 | 5,104
Endyear2 | 29| 29 | 29| 29| 29| 29| 29| 29 | 29| 29| 29| 29 348 | 2,784 | 5,568
Endyear3 | 29| 29| 29| 29| 29| 29| 29| 29| 29| 29| 29| 29 | 29 377 | 3.016 | 6,032

At baseline implementation, it was anficipated that there would be a total of four
rounds of the KAP survey, and therefore new 16 year-old recruits would be sampled
each year and the respondents from previous surveys who became older than 25
years old would still be enumerated. Therefore for this rolling sample recruitment for
the panel participants, 30 new 16 year-old participants would be added each year,
and the total sample would grow with each enumeration, as indicated in the right-
hand column in Table B.1.4. Separate cohorts for men and women would double
the sample size in the right-hand column of Table B.2.



14. National Population
Commission (2009);
Nigeria Demographic
and Health Survey
2008, national
population commission,
Federal Republic of
Nigeria Abuja Nigeria &
ICF Macro, Culbertson,
Maryland USA.
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The distribution of social norms within the community and between communities is
such that high design effects or inter-class cluster correlation should be expected.
This becomes particularly problematic for sampling where the people within an EA
have social norms that are more similar than that the variation across the whole
sample. By definition, a social norm is one that is commonly held in the population
(with little variance). The best way of estimating a value for the design effect for a
particular variable is by reviewing previous surveys enumerated with the same or
similar variables. The only secondary data available is from the Demographic and
Health Survey (DHS) for Nigeria, 2008. This survey did not focus on enumerating social
norms, but does report on female circumcision prevalence, which is a social norm
that is often targeted.

The report on the results of the DHS survey'* indicates a design factor of 4.163

for female circumcision of women aged 15-49 years. There were 41 women
enumerated in each of the PSUs. They report 4.163 as a design effect, butin

the narrative text, clarify that what was called a design effect is in fact the ratio
between the standard error using the given sample design and the standard error
that would result if a simple random sample had been used. This is more commonly
referred to as the design factor. The design effect is the square of the design factor,
and represents the ratio between the variance using a clustered design and the
variance that would result if simple random sampling alone had been used. The
value of the design effect is used to multiply the simple random sample calculation
of the required number of respondents to fake info account the class correlation
observed for a particular variable of interest. Clearly resources cannot stretch to a
sample size 17 times larger than just simple random sampling.

In this case the variable of interest from the DHS is female circumcision that has a
design effect value of 17.33 — which can be considered as very high. This was from a
DHS PSU cluster size of 41 households — a large number of respondents per PSU — but
using the following equation:

Design effect=1+rho (n-1)
where n = observations within a cluster

rho = inter-cluster correlation - a measure of the similarity between two elements
within a cluster compared to two elements randomly selected across clusters.

The reader will notice that rho is calculated by substituting n = 41 and DEFF = 17
in the equation above, resulting in an estimated value of rho=0.408264. Using this,
Figure B.3 presents the estimated design effect for a range of respondents within
each PSU.



Figure B.3:
Predicted design
effect for 4-12
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Figure B.3: Predicted design effect for 4-12 respondents per PSU
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Given that there are not the survey resources to accommodate a design effect

>2, it can be seen in figure B.3 that if there are five respondents/PSU, we can

expect a design effect of 2.634 for our best proxy for social norms, namley female
circumcision practice. Therefore the baseline survey sample will be structured to
have five males and five females in each PSU and enumerate more PSUs than would
have been the case if a larger number of males and females were enumerated in
each PSU. With this strategy it is hoped that the actual design effects will be in the
order of magnitude of 2 rather than 17.

To test that our estimated design effects were reasonable, and that the survey
would be sufficiently powered, we analysed survey results to confirm effect size.
The design effects of the following questions from the enumerated baseline survey
and the intervention areas were calculated for the following indicators that were
thought to be most likely to attract high design effects, i.e. the social normin a
particular location might affect the way everybody in that location answered that
guestion and that might be different to other locations. Questions such as these
were expected to attract intra-cluster correlations (i.e. respondents within the same
area/communities would likely respond in a similar manner) resulting in high design
effects).
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Table B.4: Dichotomised variables for the seven questions created and analysed for

Table B.4:
Dichotomised design effects by sex (16-25) within 4 states.
variables
Indicator-binary 0=z = = o (L)
38 5 g g 3a
9- 3 Q o Q- 9.. 9.- [o]
o o o v@o v o
® Q Q2| Ng N 0O
(), =1 «Q [ ()] @,
Q S 3 o Q
3 2 0| =@ B
® s 7
2 2
4.37 How much do other people 1.22 0.44 2.67 1 Kano_
consider your views? females_16-25
4.38 How much do you think other 1.27 0.53 2.85 1 Kano_
people should consider your views? females_16-25
6.03 Approve man hitting wife if argues | 1.19 | 0.41 2.37 1 Kano_
with him females_16-25
6.04 Approve hitting wife if refuses sex | 1.26 |0.47 | 2.6] 2 Kano_
females_16-25
6.06 In the last month, how often has 1.41 0.51 2.39 2 Kano_
a man in your family hit or slapped a females_16-25
woman? Kano_males_16-25
6.12 Female interactions with men: 1.48 0.39 2.93 2 Kano_
Hit or slapped you in the last month? females_16-25
Kano_males_16-25
6.18 Male interactions with females: 1.18 10.52 197 |0
Hit or slapped a woman in the past
month

As can be seen from the results in table B.4, the mean design effects across all eight
strata was well below two for all seven questions tested above. In a few cases,
individual stratum exhibited design effects slightly larger than two. The stratum

Kano female 16-25 attracted higher than 2 design effects in 6/7 of the indicators
tested above. This indicates that females in Kano exhibited a greater inter-cluster
correlation in their responses while exhibiting different patterns on responses across
different EA’s.
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The approximately equal sample size per reporting domain, modified by the finite
population correction factor indicates that this survey is not self-weighting (a sample
survey where each respondent enumerated represents the same number in the total
population). Or in other words, the sampling intensity varies across states. Therefore,
when reporting across all states, the weighting of responses representing the inverse
probability of respondent selection needs to be taken into account.

What follows is a description of what the anticipated weighting system for the 2014
baseline was, and why this resulted in a flawed weighting system that should not
be used for analysis. It goes on to explain how a well conducted 2017 census could
remedy this situation and provide an even better weighting system than one based
upon EA selection probability using 2006 census data.

Intended 2014 Baseline Weight Construction

The construction of a probability weight for each respondent (i.e. the inverse
probability of a respondent selection, that when summed across all respondents
within the domain will equal the population estimate for that domain) was planned
to be achieved by the following steps (these are a little more complicated than the
standard weighting for a household survey to represent a population because male
and female 16-25-year-olds are two separate populations for which weights need to
be derived):

1. To avoid selecting different enumeration areas for males and females (thereby
increasing significantly the cost of enumeration), either one of the sexes would
be chosen to be used to create these EA selections with probability proportional
to the size of either the male or female 16-25 year old population. Then the
selection of an EA proportional to the size of the chosen indicator sex would then
be calculated, but both sexes would be enumerated in the same EA.

2. From the last national census (2006), derive the estimate of the number of
8-17-year-olds males and females separately in each EA within the four states.
This age cohort is used because it represents the best predictor of the 2014
population of 16-25-year-old males and females.

3. Select the requisite number of EA’s per state, through linear systematic sampling
of an ordered list of EA’s with a random start, with EA selection proportional to
the number of either male or female 8-17-year-olds in each EA.

4. Conduct household listing in the selected EAs, to identify the number of males
and females in the age group 16-25.

5. After enumerating five questionnaires for each sex within each sample EA, then
calculate two survey weights.

6. Male and female weights calculated as the inverse probability of either male or
female (16-25 year-old) selection within an EA.
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What Actually Happened

PSI engaged a consultant from the National Population Council, who was requested
to provide a selection of the required EA’s accompanied by a probability of EA
selection for both male or female 16-25-year-old populations.

This was not possible with the quality and availability of the 2006 census data.
Therefore the probability of the EA selection provided had the following short
comings:

1. The probability of selection reflected probability proportional to the total
population of the EA, and not the probability of EA selection proportional to the
population of males or females aged 16-25 years old.

2. Infact, the probability of selection of the EA did not even reflect the total
population of the EA, but the average population of all EAs within an LGA.

3. Typically, EAs are very similar in size, and therefore a weight proportional to the
size of the average EA might not vary significantly from a weight of the actual
EA population. But this was not the case in the 2006 census. The inverse of the
probability of the selection of the EA’s enumerated in the KAP baseline ranged
from 64 to 497. This estimate of the average size of an EA within an LGA shows
unusually large variation in EA size.

If one proceeded with using this probability of EA selection that was not a close
reflection of the population of the EA, it would be impossible to construct a weight
that reflected an estimate of the overall population, let alone the population of
males and females aged 16-25.

It is therefore advisable not to use a weighted analysis at this stage as it will infroduce
bias in the data that is not easily explainable. And the unweighted analysis by
individual states is the most appropriate. Given that the sampling intensity between
states differed to ensure a similar level of precision of key indicator estimates within
each state, then without an appropriate weighting system, combining data from
different states into the overall programme analysis is problematic as regards to
variance estimates. Parficularly so when trying to estimate overall numbers of males
or females in the age cohort affected. Unfil a robust weighting system has been
implemented, the least biased way of expressing impact would be percentage of
males and females within state, and an average across all states, but this cross state
analysis is not without its biases.
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Local Government
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State, Nigeria, located
on the north side of the
Lekki Lagoon.

Baseline Report:
Attitude, practice and social norms on key gender
equality issues in selected states in Nigeria

How To Remedy The Situation

1. The 2006 census data is not reliable enough to go back to create a selection
of probability of EAs selected based upon the population of male and female
16-25-year-olds, even if access to such census microdata was possible.

2. The 2016 census was originally scheduled to occur at the midline of the project,
forfunate timing for V4C. But unfortunately, it has since been delayed to 2017.

3. If the 2017 household census is successfully completed, and the microdata
is available, then good estimates of the 19-28-year-old population will be
available and provide an empirical basis for retro-weighting of the 2014 baseline
16-25-year-old males and females. This depends on if:

a. the microdata is accessible to estimate the population of 19-28-year-old
males and females for each EA of the four programme states.

b. the weight construction steps outlined above for the 2006 census are
implemented using 2014 census data.

Prior to the commencement of the survey, a three-day pilot test was conducted in
Epe, Lagos, with the senior survey implementing staff after they had been trained.
The pilot study was conducted outside the main study sites; however, it was an
area'’ that is demographically and culturally similar to the main study sites. Members
of the survey company, Practical Sampling International (PSl), and V4C participated
in the pilot study and, following each day of the pilot a group meeting was held

to discuss improvements to the survey process, methodology and instrument. By

the third day, all participants were confident that the survey design was clear and
comfortable for respondents. The survey questions and procedures were improved
in response fo findings from the pilot.

In addition, the senior survey staff were provided with sufficient social norms fraining
and familiarity with the survey questions and platform o subsequently frain the full
complement of enumerators in each target state.

Overall, two levels of training were implemented:
1. Central training of trainers and supervisors
2. Subsequent trainings in each state where the survey was conducted.

At the central training, all supervisors were guided through in-depth sessions on the
survey objectives and methodology, enhancing their understanding of their roles

in the survey, the survey process, ethical considerations and the procedures to
assure adherence to the sampling strategy and enumeration of quality data. Social
norms questions tend to be more complex than conventional survey questions.
Therefore, significant time was spent explaining the purpose of these questions, and
talking with survey professionals about how best to communicate underlying survey
concepts in each question. In both central and state-level trainings, each question
in the questionnaire was reviewed and role-played, and possible challenges were
identified and addressed.
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The fraining sessions covered the following topics: 1) background on the purpose
of the survey and on data collection and design; 2) a participatory review of the
questionnaire and practice interview techniques in class, including role playing;
3) sampling procedures and assignment of sampling areas; 4) the procedures for
and importance of maintaining confidentiality; 5) sensitivity toward study subjects;
6) protecting the privacy of respondents; 7) referral services and procedures; 8)
identification and response to adverse effects; 9) interviewer safety; and 10) child
protection policy.

The survey questionnaire was franslated info major local languages encountered

in the four states by professional franslators. These languages are Hausa, Igbo and
Yoruba. The translation particularly focused on ensuring choice of words that are
widely understood in the study sites — especially important for social norms questions.
The translated questionnaire was then reverse-franslated back into English fo ensure
that the questions were comprehensible and accurately conveyed survey concepts
in all three languages.

All the translations were then programmed into the Open Data Kit (ODK)
qguestionnaire, so that a single questionnaire could be conducted in English or any
of the three other languages. The ODK Collect (the open source android survey
capture application) has the ability to change back-and-forth between any of the
four languages during enumeration of a questionnaire.

The survey was administered for all target groups through one-on-one, face-to-face
interviews in private settings that assured the confidentiality of information provided
by the respondent. Participation in this study was voluntary. For those respondents
aged under 18, consent to continue the survey with the minor was sought from

the parent or guardian. It was the responsibility of all interviewers conducting the
interview to provide all necessary information to the potential respondents, or
potential respondent guardians/parents in the case of those under 18, so as to allow
potential respondents to make an informed decision on whether to participate or
not.

As this is proposed to be a panel longitudinal cohort survey, personal identifiers were
recorded to ensure efficient return to the same respondents in the same household.
These personal identfifiers include name of the respondent, a geo-coordinate of

the household, up to two telephone contact numbers, and a photograph of the
dwelling. Respondents were advised that we wish to perform a number of follow-
up surveys. The respondents were assured that all information and discussions will
remain confidential, along with the household/respondent identifiers that have to
be recorded to enable an efficient return to the same respondent in future survey
rounds.
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The survey was administered using handheld Android devices loaded with the ODK

16. hifps://opendalakil. ~qiect android app'é. This permits:

org/use/collect/

Rigorous data validation logic to be built into the questionnaire and ensures
enumerator compliance with the questionnaire sequence and logic. Experience
from previous studies by other projects clearly indicates that self-administered
paper and pencil questionnaires are difficult for respondents to complete due to
complex skip patterns. This often results in missing data. ODK questionnaires can
be programmed to automatically make the necessary skips, thus addressing this
and many other data entry quality issues.

A reduction in supervisory tasks to only those where the data-validation logic
cannot be pre-programmed info an ODK Collect questionnaire because these
specific checks require respondent’s or other locality specific information.

An almost complete removal of any post-enumeration data management
procedures other than backup procedures and ensuring that all completed
surveys are submitted to the ODK aggregate server.

No subsequent data enfry is required.

The pilot was an important environment in which to determine any outstanding
important non-ODK quality assurance procedures that needed to be undertaken.
The Statistical Services Centre of Reading University in the UK further reviewed

the completed questionnaires once they were uploaded to Reading University’s
FormHub server (which aggregated all of the ODK Collect form submissions).

B.2 Qualitative Methods

Qualitative research supplements survey data in order to gain a more nuanced
understanding of old and new social norms. Focus groups have been shown to more
deeply identify key influencers and the target populations’ knowledge, atfitudes
and practices surrounding social norms. The specific questions for these groups

are developed to be similar in language to the quantitative survey's questions,

but with an open-ended structure. Focus groups were comprised of similar types

of respondents where possible to ensure conformity and privacy of participants.
Based on techniques used to study social norms in Senegal, content analysis was
performed on focus groups’ notes to identify norms and actual/potential norm
change.

Two different qualitative methods were used in this study: focus group discussions
(FGD) and key influencer interviews (Kll). The focus group discussions were held with
general community members including male and female Nigerian youth and adults
aged 16-45 years. Specifically, three focus groups were conducted in all the study
locations: 1) youth (in/out of school) aged 16-25; 2) young adult (in/out of school)
aged 26-34; 3) mature adults aged 35-45. The in-depth interviews were carried out
among: 1) community leaders; 2) religious leaders; 3) and traditional leaders. Tables
B.? and B.10 show the details of the qualitative interviews carried out.
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Participants were carefully selected and prioritised to enable the interviewers to
obtain the most accurate and in-depth responses. Interviews and discussions were
planned with adequate intervals between events to ensure enough time to conduct
all interviews.

The recruiters and data collectors that were engaged on this project were those
who resided in the study stafes and have proven experience working on several
social research projects in the past. The respondents were drawn from PSUs 2km
away from the sectors/enumeration areas used during the quantitative phase
to ensure that respondents who participated in that phase were not used for the
qualitative session, as using these set of respondents could infroduce bias in the
final output.

Within the sectors, we used a randomised method of contact to ensure that these
respondents were not neighbours, friends, relatives, co-workers or members /activists
in the same organisation. Using a screening questionnaire the recruiters only enlisted
respondents that fitted the respondent categories with regards to gender, age,
urbanisation, student/non-student, influence role, and religion.

Table B.9: Qualitative research details: focus group discussion

3 <

2 S o 2 ~
: >l 2| = & & Z g & 8
2 3 2 o S 2 e 2 3 =
6< In School Male 16-20 | Urban 0 0 1 1 2
S Male |21-25 |Urban 1 1 0 1 3
S | Out of School Male 16 -20 | Urban 1 1 1 0 3
E Male 21 -25 | Urban 0 0 1 1 2
S| In school Male | 16-20 | Rural 0 ol o ] |
g Male |21-25 |Rural 0 1 0 0 ]
8_ Out of School Male 16-20 | Rural 1 0 0 0 1
= Male | 21-25 | Rural 0 0 1 0 1
In School Female | 16 -20 | Urban 1 1 0 1 3
Female | 21 - 25 | Urban 0 1 1 1 3
Out of School Female | 16 -20 | Urban 1 1 0 0 2
Female | 21 - 25 | Urban 1 0 1 1 3
In School Female | 16 - 20 | Rural 0 0 1 0 1
Female | 21 - 25 | Rural 1 0 0 0 1
Out of School Female | 16 -20 | Rural 0 1 0 0 1
Female | 21 - 25 | Rural 0 0 0 1 1
In School Mixed 16 -20 | Urban 1 0 1 0 2
Out of School Mixed |21 -25 | Urban 0 1 0 0 1
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Table B.10: Qualitative research details: key influencers - in-depth interview

Locations Traditional Religious Community Total
leaders leaders leaders

Enugu ' 3 1 1 5

Kaduna ' 1 1 3 5

Kano ' 3 1 1 5

Lagos ' 2 2 1 5

Each recruited respondent was given an invitation card that clearly stated the date,
time, venue, name and contacts of the interviewer and supervisor. They were also
informed that the FGDs would be in phases and aside from the one they will be
aftending this year, they will also be invited for the subsequent discussions in the next
wave of the survey, the fllowing year. Only respondents who were ready to be part
of the follow up FGDs were recruited.

All data collectors were adequately briefed and trained on the use of the tools,
and went through mock practices. They were well supported and supervised during
the data collection. A pilot/pretest of the tools was conducted for the different
respondent categories which included younger (in-school) male and female
respondents; out-of-school female respondents; and influencers, which was a mixed
group. A total of four FGDs were conducted. After the conclusion of each FGD,

a debriefing session took place where PSI and V4C teams made further edits to

the discussion guide and also discussed the issues that arose from the sessions and
offered solutions where necessary.
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Ethics in research is about respecting the rights of others. This study obtained
appropriate written ethical approvals from the National Health Research Ethics
Committee (NHREC) of Nigeria. At the community level, gatekeepers were
recognised and approval was given for access into the study locations, and
participation in the study was voluntary.

All the respondents were provided with adequate information to enable them to
make an informed decision to participate or otherwise in the study. Thereafter they
confirmed their participation by signing the consent form before the interview/
discussion commenced.

The analysis for qualitative data for this report was based on the highlighted specific
objectives. Qualitative data from the focus group discussions and in-depth inferviews
were franscribed by competent third parties to avoid biases and to ensure quality.
Qualitative data and verbatim quotations were classified under the specific themes
covered in the study. The qualitative findings also complement the quantitative
analysis in the final baseline survey report.
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Table C.1: Sample implementation — demographics

< - -
g 3 T2 §.| 8% E.| %% =.| 3% %
3 3 B3 €3 &8 353 355 33 33 93 98
o S0 Eo| SEo S0 Lo L0 Ca Cao Lo Lo
Gender 50.0 50.0 50.5 49.5 49.5 50.5 49.9 50.1 50.1 49.9
Age (% of strata)
16 14.0 13.1 15.0 15.9 14.9 17.4 12.7 11.5 12.8 15.3 11.9
17 8.8 8.8 8.8 7.6 8.8 7.7 6.4 8.7 6.6 11.2 13.6
18 12.4 12.3 12.4 13.6 12.4 12.2 14.8 12.2 11.6 11.5 10.6
19 7.1 7.7 6.5 7.8 9.8 6.9 6.7 5.5 5.3 6.0 9.1
20 15.8 15.4 16.2 11.9 12.5 19.4 18.1 22.5 19.6 10.8 11.4
21 4.7 5.2 4.2 3.8 5.4 3.0 5.4 3.7 2.2 6.2 7.9
22 8.5 9.0 8.0 10.0 9.8 6.5 8.6 7.7 8.0 8.0 9.6
23 5.6 5.5 5.7 7.3 3.7 4.7 4.6 3.7 6.6 7.0 7.0
24 6.1 6.3 5.9 6.6 8.6 4.4 5.4 3.7 4.6 9.0 6.7
25 17.0 16.6 17.3 15.4 13.9 17.8 17.3 21.1 22.7 15.0 12.4
Marital status
Married now 16.8 25.9 7.8 13.1 3.8 33.5 11.0 36.8 13.2 20.0 3.2
Never married 77.7 66.1 89.2 85.8 94.5 58.9 85.5 41.8 80.7 78.1 96.5
Phone
Own mobile phone 81.1 79.5 82.8 97.8 97.4 59.7 68.2 68.6 74.0 91.8 92.1
Gave phone number 78.7 76.6 80.8 97.7 96.9 53.8 64.9 64.7 72.0 90.1 89.9
Living
With family 84.6 76.0 93.1 86.4 94.8 66.1 93.4 62.9 94.1 88.5 90.4
With partner’s family 13.1 22.7 3.5 12.5 3.5 32.7 3.8 36.7 4.9 9.0 2.0
Household size
1 0.7 0.5 0.9 0.8 1.2 0.5 0.7 0.3 0.2 0.3 1.7
2-5 35.2 38.9 31.6 41.0 40.4 30.6 18.5 28.3 15.5 55.9 52.4
6-9 39.4 39.2 39.6 47.2 49.7 47.6 45.5 25.1 25.0 37.0 38.2
10+ 24.7 21.4 28.0 11.0 8.7 21.3 354 46.3 59.3 6.7 7.7
Household location
This location 88.1 86.4 89.9 88.8 85.6 92.6 94.4 87.7 97.3 76.4 81.9
Different residence 11.1 12.7 9.6 11.2 14.2 6.9 5.1 11.2 2.5 21.4 16.7
Have children
0 77.2 66.3 88.5 81.0 921.6 56.2 80.5 49.1 83.7 77.2 96.9
1-3 18.2 26.5 9.6 15.9 6.8 33.5 16.5 36.6 13.1 21.2 3.1
4-6 3.1 1.6 10.3 3.1 1.6 10.3 3.1 14.3 3.3 1.6 0.0
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Table C.2: Sample implementation — household status

c

; . mF m ) o a 7 = =3 B
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° =a >0 @ao| @ag 32 32 32 32 oQ oQ

o S0 S0 So| S0 2o 20 LS5 L3 25 208
Work
Student 51.4 47.6 55.2 65.3 71.8 413 49.6 32.5 44.7 51.2 55.1
Student and working 1.9 1.3 2.6 0.5 0.9 0.5 1.5 0.7 2.8 3.4 5.2
Employed 18.8 14.0 23.7 15.6 17.2 5.9 18.5 2.5 24.5 32.0 34.7
Unemployed, looking 12.1 13.2 11.1 12.2 8.2 16.2 13.3 16.5 19.4 7.7 3.4
Unemployed, not 15.7 24.1 7.4 6.4 1.9 36.0 17.1 47.9 8.5 5.7 1.7
looking
Poverty Index (mean 50.8 51.1 50.6 55.8 56.3 46.1 44.6 37.6 37.4 64.8 64.5
Know # hhids w/ nets 7.0 5.8 8.3 8.7 9.7 4.1 5.0 5.9 15.6 4.6 3.9
(mean)
Know # hhids w/ 5.5 4.3 6.8 4.5 3.5 4.6 6.3 4.3 5.1 3.8 11.6
baby (mean)
Know # hhids w/ child 2.2 2.1 2.3 2.7 2.4 2.9 2.8 2.5 3.6 0.3 0.3
death (mean)
Know # hhids w/
female head (mean)

2.5 2.5 2.4 3.1 2.7 2.2 2.4 2.9 3.4 1.6 1.2
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Table C.3: Sample implementation — education

< - -
5 3 T3 T, 2% &, %% 3. E% %
3 sa 5 €3 €3 53 58 53 35 93 g3
o S0 Eo| SEo S0 Lo L0 Ca Cao Lo Lo
Family education
Not all 6-18 in school 51.4 47.6 55.2 65.3 71.8 413 49.6 32.5 44.7 51.2 55.1
All 6-18 in school 1.9 1.3 2.6 0.5 0.9 0.5 1.5 0.7 2.8 3.4 5.2
Own schooling
Attended in past 38.4 38.4 38.3 35.2 29.0 39.4 47.9 33.0 32.2 46.3 43.6
Currently attending 48.6 440 53.3 61.1 68.1 37.6 43.0 27.3 48.1 50.0 54.4
Never aftended 13.0 17.6 8.5 3.7 2.9 23.0 9.1 39.8 19.7 3.7 2.0
Highest level
Primary or none 12.0 13.1 10.9 5.7 5.6 16.0 13.0 31.5 23.3 6.6 4.0
Secondary 72.5 73.1 72.0 79.0 73.5 74.3 75.2 63.3 63.4 72.6 74.6
Two-year college 9.3 8.0 10.4 8.0 10.0 8.1 10.5 4.1 9.6 10.5 11.5
Four-year college 5.5 5.1 5.8 6.1 8.8 1.5 1.1 0.6 2.7 10.0 10.0
Graduate school 0.7 0.6 0.8 1.2 2.1 0 0.2 0.6 1.0 0.4 0
Difficulty paying
Never 38.2 41.5 35.2 26.9 26.3 22.2 19.1 70.9 46.7 52.9 49.7
<1 fimes per year 32.7 32.7 32.6 39.0 35.4 45.2 41.3 6.8 16.1 32.9 35.2
1+ times per year 29.2 25.8 32.3 34.0 38.3 32.6 39.5 22.3 37.2 14.3 15.1
Left school
Too expensive 12.5 11.2 13.7 19.3 18.4 8.3 11.9 5.5 15.5 11.8 9.1
Marriage 8.9 14.4 3.4 5.7 0.9 19.1 4.1 22.8 7.7 9.9 0.8
Parents opposed 1.9 2.1 1.6 0.8 1.0 2.5 2.6 1.2 1.0 4.0 1.5
Got job 2.5 1.5 3.5 2.0 1.2 0.5 4.8 0.3 3.8 3.0 4.2
Help at home 2.4 1.5 3.2 1.7 1.7 1.2 2.6 0.7 7.4 2.4 1.2
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Table C.4: Sample implementation — social networks

< - -
5 3 T3 T, 2% &, %% 3. E% %
3 sa 5 €3 €3 53 58 53 35 93 g3
o S0 Eo| SEo S0 Lo L0 Ca Cao Lo Lo
Ethnicity
Hausa 38.2 37.8 38.5 0.3 0.2 57.5 57.8 89.9 921.5 3.2 3.0
Igbo 30.3 30.1 30.5 99.2 99.7 1.4 1.3 0.8 0.8 18.9 21.9
Yoruba 17.3 17.7 17.0 0.0 0.2 2.9 2.6 0.0 0.3 68.2 65.0
Fulani 2.2 2.4 2.1 0.0 0.0 0.9 1.2 8.3 6.3 0.2 0.7
Religion
Christian 50.2 50.6 49.9 97.7 97.1 40.3 38.9 2.7 3.0 62.0 62.0
Muslim 49.1 48.9 493 0.3 0.3 59.7 61.1 97.3 97.0 38.1 37.4
Traditionalist 0.6 0.4 0.7 1.7 2.4 0.0 0.0 0.0 0.0 0.0 0.3
Worship frequency
Almost every day 62.7 61.9 63.5 47.8 34.2 74.2 77.5 75.3 92.1 50.2 49 .4
Once a week 34.1 33.7 34.5 51.0 62.1 22.4 20.7 13.2 7.2 48.1 48.9
Once a month 1.9 2.2 1.6 1.0 3.8 1.2 1.3 5.2 0.3 1.2 1.0
Reference group
Women and decisions:
Parents or relatives 81.1 74.9 87.3 84.1 86.0 63.6 83.9 67.9 89.4 84.0 89.7
Religious leaders 4.2 3.7 4.7 5.2 2.4 4.2 8.1 2.3 4.3 3.2 3.7
Spouse 10.4 17.6 3.1 6.9 3.2 27.8 4.1 25.3 3.0 10.6 2.2
Peers 2.5 2.3 2.8 1.7 3.1 3.6 3.5 2.7 2.0 1.4 2.5
Social media 0.2 0.3 0.1 0.7 0.2 0.0 0.0 0.2 0.3 0.2 0.0
How men treat women:
Parents or relatives 47.1 44.7 49.5 451 48.5 39.8 49.6 46.8 50.6 471 49.5
Religious leaders 14.8 12.8 16.9 18.3 15.9 8.6 10.4 13.0 28.4 11.1 12.8
Spouse 12.7 15.5 9.8 11.1 13.0 13.9 5.1 26.8 16.4 10.3 4.9
Peers 17.8 15.0 20.5 15.9 27.1 8.1 11.9 20.8 26.0 14.8 17.3
Social media 0.8 0.4 1.1 0.3 1.7 0.2 0.0 0.3 1.7 0.7 1.2
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Table C.5: Sample implementation — media exposure

< - -
8 T3 T, 8% £, %% 7. 5% 3
3 s3 35 €3 €3 53 58 33 35 932 ¢3
o S| S So Sao Lo 2o SCa Ca L9 Lo
Radio frequency
1+ times daily 47.1 44 4 49.8 29.1 36.4 33.0 45.5 67.3 58.9 47.8 58.6
1+ times weekly 32.7 31.8 33.5 45.7 43.8 29.2 30.1 21.0 28.4 31.6 32.0
None 12.5 14.1 11.0 9.1 12.1 28.8 19.6 4.7 6.2 14.1 5.9
TV frequency
1+ times daily 40.0 40.9 39.2 34.7 34.0 35.0 34.9 23.1 21.2 70.9 68.0
1+ times weekly 26.4 24.8 27.9 36.5 38.9 22.1 26.0 16.3 19.6 24.4 27.6
None 27.6 28.5 26.7 18.1 18.6 37.1 34.4 56.9 51.4 1.7 1.85
Social media frequency
1+ times daily 25.6 20.6 30.6 21.2 32.9 9.5 13.8 9.3 19.2 41.6 59.1
1+ times weekly 13.8 1.7 15.8 19.1 24.1 5.9 8.2 5.5 11.9 25.0 16.2
None 58.8 66.3 51.3 57.6 40.3 82.4 76.4 84.2 65.1 40.7 22.4
No V4C stations 1.6 1.1 1.2 0.7 0.4 0.0 0.2 0.0 0.0 G5 3.9




Appendix D:
Questionnaires

Survey questionnaires and both
discussion and interview guides are
available on request to the V4C
Programme at info@v4c-nigeria.com
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